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CHAPTER I

THE PROBLEM

“We learn most from that which is furthest from the norm.” 

Lawrence Kubie, M.D.

Introduction

Few would dispute the overt value of creativity, both to their general wellbeing 

and to the scientific and artistic advancement of civilization.  Whether first encountered 

in the research laboratory or in the artist’s studio, the creative process is the “meat and 

potatoes” for those who pioneer new pathways in the art of living fully.

But not only in the scientist’s laboratory or the artist’s garret does creativity find 

expression.  In religious ministry, pastor or priest, worshipper or saint—those who serve 

in whatever capacity—are experiencing the new wine of creative individuation on a daily 

basis.  Such is the focus of this study.  It is an examination of the licensed Religious 

Science Practitioner whose spiritual counseling services draw heavily on the use of 

creativity to manifest appropriate, unique, and effective solutions to the problems of those 

who avail themselves of his specialized training.  

Statement of the Problem

 
In July 2003, at the time this work began, no serious examination of the role of 

creativity in the growth process of the Religious Science Practitioner had been published.

Purpose of the Study


This study discloses the value of creativity in the growth process and professional 

practice of the licensed Religious Science Practitioner (RScP) of the United Church of 

Religious Science (UCRS).  Various innovative approaches of documenting and 

assessing creativity were incorporated into an experimental Survey devised by the writer 

and completed by RScPs across the United States.  Through an analysis of personal 

statements regarding creativity in the lifestyle and professional work of the RScP, along 

with an in-depth statistical treatment of test results, the writer attempted to increase an 

understanding of and appreciation for creativity in the ministry of the RScP. 

Significance of the Study


The significance of the study is multi-dimensional.  First, the spiritual work of the 

Religious Science Practitioner is deemed vital to the ongoing counseling ministry of the 

United Church of Religious Science.  Second, because no one has examined closely the 

role creativity plays in the ministry of the RScP, the study assumes importance in raising 

an awareness of the RScP and his use of creativity for the spiritual benefit of himself and 

his client.  Third, because the RScP subjects who participated in the study placed such 

high value on creativity in the growth process of their lives and ministries, a careful 

examination of what has been shared could provide the means toward more effective 

RScP services, both now and in the future.

Limitations

Out of hundreds of RScPs who were invited by email to participate in the study, 

only 38 females and 10 males chose to complete the experimental Survey.  Undoubtedly 

those who responded to the Survey were a self-selecting subgroup of RScPs, with a 

special interest in the topic of creativity, spiritual psychology, and research studies 

relative to themselves and their ministries.  Therefore, although this study does indeed 

reflect the value of creativity in the growth process of the Religious Science Practitioner, 

it should be noted that a bias within the study group was in operation and may not 

accurately project the views of the RScP population at large.  

Delimitations


After a preliminary analysis of Survey results, the writer chose to delimit the 

study to an intensive examination of the RScP men who participated.  Throughout most 

Religious Science Churches across the United States, men account for a relatively small 

percentage of the total membership and even smaller percentage of practicing RScPs.  

In this study the 10 men account for 20.8 % of those who participated (79.2% 

women).  These figures reflect well the male-female composition of RScPs at one of 

California’s largest United Church of Religious Science, the Santa Rosa Church of 

Religious Science, which published a list of their RScPs in October 2003 (Viljoen 2003).  

At that time 17 male (16%) and 88 female RScPs (84%) were involved in the 1,000 

member ministry of their church.  From this statistic, it appears that approximately 10% 

of this church is involved in practitioner work.    

Definition of Terms

Creativity:  For the purpose of this study, no standardized definition of creativity 

was firmly adhered to; instead, the individuals that comprised the research study group 

defined creativity from their own prizing of it, whether from a personal or professional 

view.  When formal assessment instruments were used, such as the Preconscious Activity 

Scale (PAS), the test author and his test define what is or what is not “creativity” and 

“originality.”  

So as not to leave the reader without guidance toward an acceptable definition of 

creativity and the creative person, psychiatrist Albert Rothenberg lists the following 

characteristics:

Creative people are highly motivated to produce entities that are both

new and valuable creations.

Contrary to popular belief, great ideas do not often pop into people’s minds

spontaneously, without effort.

The creative process always results from direct, intense, and intentional effort on the part of the creative individual.

Creative people want to create and to be creative, not merely to be successful or effective or competent.

Creative people need to create, partly because they have the talent to do so,

but also because of strong environmental influences that instill such motivation.

There is no special daily working pattern that characterizes the creative person.

It remains undecided whether having the talent to generate creative thoughts is inherited; however, there appears to be particular and specific thought processes used by creative people during the process of creation.

One process is responsible for generating creative ideas; the other is responsible for producing metaphors and other unified structures in both artistic and scientific types of endeavor.  Both of these are sequences and patterns of thinking that help to solve important problems and produce great forms and theories.

During the creative process the individual is perfectly conscious and in a normal state of mind, rather than undergoing what might be termed an altered or transformed state of consciousness.

Involved are unusual types of conceptualizing processes that transcend the usual modes of ordinary logical thought.  Therefore, I refer to them as translogical types of thinking (Rothenberg 1994, 1-12).

Perhaps the clearest explanation of the creative process has been termed “The 

Janusian Process” after Janus, the Roman god of doorways and beginnings, whose two or 

more faces look in opposite directions at the same time.  Based on Rothenberg’s research, 

the theory is explained as follows:

The janusian process lies at the heart of the most striking creative breakthroughs.  Contrary to the romantic notion that creativity grows largely out of inspiration, the thinking of dreams, or some unconscious source, I have found the janusian process—a major element of the creative process—to be a conscious, rational process.

In the janusian process, multiple opposites or antitheses are conceived simultaneously, either as existing side by side or as equally operative, valid, or true.  In an apparent defiance of logic or of physical possibility, the creative person consciously formulates the simultaneous operation of antithetical elements or factors and develops those formulations into integrated entities and creations.  It is, as I said, a leap that transcends ordinary logic.  What emerges is no mere combination or blending of elements: the conception contains not only different entities, but also opposing and antagonistic elements that are experienced and understood as coexistent (Rothenberg 1994, 15).

Therefore, it may be asserted that the creative process is a relatively 

understandable process that is linked to a unique product or entity.  From a Religious 

Science perspective, creativity flows from the Essence of God, which is Spirit, Energy, 

Life.  As Ernest Holmes and Raymond Charles Barker agreed, “There is a Light that 

leads me on, when all would turn me back.  I am an undaunted, inspired and creative 

expression of Infinite Mind.  I need not be understood by men, for I am understood by the 

indwelling Spirit which motivates me.  Pioneering in the ways of Truth, I prove for all to 

see that the greatness of God does well in the hearts of men” (Holmes and Barker 1953, 

163).  


Preconscious Mind:  Based on the research of psychiatrist Lawrence Kubie, 

creative people have more access to their preconscious mind, the one that lies between 

the conscious mind and unconscious mind (Kubie 1958).


United Church of Religious Science:  Founded in 1927 by Ernest Holmes, the 

United Church of Religious Science closely aligns itself with the most spiritually relevant 

ideas across the centuries.  Drawing from many published sources including the Holy 

Bible and the progressive philosophy of Transcendalism, the United Church of Religious 

Science has been a continuous influencing factor in the New Thought movement up to 

the present time.   


Licensed Religious Science Practitioner (RScP): He or she is a professional 

spiritual counselor, trained in the use of Spiritual Mind Treatment, sometimes referred to 

as Affirmative Prayer.  The RScP assists anyone in resolving personal problems and 

experiencing more life-affirming action in his life.  Additional responsibilities include 

hospital and home visits, individual and group instruction in the principles of the Science 

of Mind through private practice and workshops or seminars, and funeral and memorial 

services.  Professional fees are charged accordingly and private consultation is 

completely confidential.  Practitioners complete a minimum of three years of class work 

and practice of the Science of Mind.  During these three years they have studied the use 

of Spiritual Mind Treatment extensively.


Spiritual Mind Treatment:  This is a five-step silent or spoken mental process in 

which the RScP recognizes that change occurs within the individual.  “This form of 

prayer is based on the premise that God is present everywhere and available to all; it can 

be learned by anyone.  While anyone can do Spiritual Mind Treatment, sometimes we all 

need the assistance of a Practitioner to help us realize the perfection within” (Viljoen 

n.d.).


Spiritual Mind Treatment is a kind of prayer used by Dr. Ernest Holmes, founder 

of Religious Science and author of THE SCIENCE OF MIND textbook in which the 

form and details of spiritual mind treatment are outlined.  Briefly, Spiritual Mind 

Treatment adheres to these five steps:

Step 1:  Recognition

The individual praying recognizes that God is all there is in the visible and invisible universe.  The individual names as many attributes of God that he can 

think of relative to the prayer concern under treatment.  Example:  “God is.  Whatever I may call It—Spirit, infinite Intelligence, Divine Love, Total Peace—It is always the same.  It is timeless, changeless, everywhere present and completely powerful to heal and renew me and this situation in my life.  It is courage and pure joy.  It is profound peace and uplifting laughter.  It is total wisdom and the spontaneity to enjoy life.”


Step 2:  Unification

Now the individual recognizes his unity with God and the eternal, spiritual  qualities of God, for he and God are One having been made in the likeness of God.  Example:  “God and I are One.  I know that I am infinite intelligence, deep peace, unconditional love, courage, harmony and joy.  I am what God is.  God is expressing through me right now in every way.  I have all answers within with God as my source.  Every cell of my body is God, every situation is God, every thing in my life now is God.”

Step 3:  Realization

The individual moves from the first two steps, which in a sense are often compared to meditation, to a declaration of the Truth that has been realized.  The prayer always uses the present tense; he is not asking for anything; he is declaring and affirming that whatever his need be, it is already done.  He is treating his own mind about this situation and not trying to change or influence God.  (When doing a treatment for someone else, that person’s name is used in place of his.)  Example:  “I now speak my word for myself.  The Truth of God is the Truth of my life.  I easily and effortlessly know my greater good, know it is my divine right and the truth of my being to experience the highest and best good for myself.  I am always in the right place and the right time.  The Wisdom of God within me guides my every move.  I experience unconditional love flowing through me at all times.  I feel the perfection of God in every cell of my body.  I am total harmony and joy in every area of my life.  I see God in every situation in my life.”

Step 4:  Thanksgiving

Now the individual expresses gratitude for the successful completion of his declaration of Truth and for his willingness to see it, believe it, and surrender to its unfoldment.  Example:  “I give thanks for the realization of this treatment and the perfect working of the spiritual law which responds to my thoughts and words.  I am confident and joyous that my good is already unfolding through me as me.”

Step 5:  Release

The individual now releases his treatment into the Law of Action, the Mind Substance of the Universe, to do its work.  Example:  “In this feeling of gratitude, I release this treatment to the Law.  I know it was done before I even asked.  I release any doubts or fears and simply allow it to be my good, right now.  I have declared it to be so.  And so it is!” (Reid, “How To Do A Spiritual Mind Treatment,” 1-3).

CHAPTER II

REVIEW OF THE LITERATURE

 “Creativity is a necessary sequel to being.”

Rollo May

The Importance of Creativity in Human Growth and Development


Although technology enables us to live, creativity explains why we live;   

consequently within the past 30 years a fascination with the creative process and with 

creativity itself has come into its own.  This movement toward understanding human 

creativity has resulted in an abundance of scientific research material, and today, more 

than ever before, standardized tests for creativity abound.  Many of them are 

psychometrically valid and reliable measures of creative temperament and product.  At 

last!  Psychology freely acknowledges that all progress toward understanding a 

meaningful existence is essentially a direct consequence of human creativity (Puccio and 

Murdock 1999, 5-24).


Yet in the past creativity was one of the least studied areas in American 

psychology.  Why?  Many characteristics found associated with creative personalities 

such as sensitivity, temperament, gullibility, openness, lack of concern for details, 

involvement with self were largely viewed with displeasure.  Society favored and 

rewarded individuals who were quick at making decisions, somewhat afraid to express 

“wild” imagination, who preferred to display “safe and sound,” even though mediocre, 

products.


Blockages were erected to insulate and stifle creativity, which interfered with 

thinking and behaving in innovative ways.  These were perceptual blocks—perceptual set 

and functional fixity—and cultural blocks based on social influence, expectations, and 

conformity.  The result?  “Add three tablespoons of ‘fear of being different’ to two cups 

of ‘the way we believe others expect us to think and act’ and we lose 27 servings of 

individuality and creativity,” according to one researcher in the field.


Additional blockages to creativity may be temporary—pressures or worries at 

work or problems with peers, parents, partners or children—while others are more 

significant: financial duress or poor health.  Highly significant emotional blocks such as 

fear of failure, of being different; fear of ridicule or rejection, fear of supervisors; 

timidity, poor self-concept, and other persistent insecurities may become permanent 

impediments.


Yet in spite of social and emotional roadblocks, creativity exists.  But what is it, 

anyway?  Creativity is more than using one’s imagination.  It is a lifestyle, a personality 

trait, a way of perceiving the world, a way of living and growing.  Being creative is 

exploring new ideas, new places, and new activities.  It is also developing a sensitivity to 

the problems of mankind (Kubie 1958, 104-136).

Five Innovative Approaches to the Assessment of Creativity

Human Typology and Color Symbolism

In 1921, Carl Jung published his book, PSYCHOLOGICAL TYPES, which 

presented for the first time in written form his theory of personality typology.  Intensive 

preparatory work had been done on the concept during the years 1913 to 1917, a period 

often referred to as his “fallow” period.  In reality it was a period of profound

experiencing of his own unconscious images and processes, and resulted in the 

formulation of a theory which has remained unsurpassed in its ability to shed light on the 

individual’s path of psychological process.   

The theory of personality types is, most importantly, an explanation of how 

consciousness obtains its orientation to experience: a model of how the ego relates to 

both the outer world and the individual’s own inner world.  It describes two major 

attitudinal classifications, extraversion and introversion, and eight major functional 

classifications derived from what Jung discovered to be the four basic methods any 

individual uses in orienting himself to his experience: thinking, feeling, sensation, and 

intuition.  The theory postulates that all individuals can, in some combination of the 

above, be typed psychologically, a concept of value not only to those engaged in therapy 

as professionals but also to the individual as well if he wishes to facilitate his own 

individuation process.

Four Basic Types

 
Jung postulated four basic psychological functions: thinking, feeling, intuition, 

and sensation.  These are the four ways in which each individual orients himself to his 

experience.  While every individual carries the potential for all four modes, one mode is 

used more habitually than the others, and the individual may be said to be a type: a 

“thinking type,” “feeling type,” “sensate type,” or “intuitive type.”  

The thinking function is that activity which tells us what a thing is.  It analyzes  

and interrelates elements which are perceived, giving an order to our perceptions.  It 

orders observed facts and data in an objective way, and in doing so satisfies the innate 

drive toward order and meaning.

Feeling as a function deals with perceived elements as well, however, its purpose 

is to tell us what value these elements may hold.  It is a function of judgment and as such 

is more of a subjective activity than thinking.  It tends to order our perceptions in a more 

involved manner than thinking, which remains objective.  It is the function that tells us 

whether or not a thing is agreeable or disagreeable, good or bad, acceptable or non-

acceptable.

Sensation as a function deals with the perceptions that come to us through our five 

senses; it tells us that a thing exists.  As compared to the intuitive function, it is the result 

of conscious perception: we look, we hear, we touch, etc., and we perceive how things 

are.  Our senses describe for us our tangible realities.

Lastly, intuition as a function is that activity which tends to grasp inner meaning 

and significance; it tells us where a thing may have come from, where it may go, how it 

might become something other than its present form.  It is the function that tends to deal 

with possibilities and probabilities, and as such seems to be a sort of instinctive 

apprehension.  It is a form of perception through the unconscious that tends to carry with 

it an almost intrinsic certainty.

Color Symbolism
The symbolism of color is one of the most universal systems of symbolism that 

mankind has ever known.  For centuries, peoples of varying cultures and backgrounds 

have incorporated it in their liturgy, heraldry, art, and literature.

The basic suppositions from which color derives its symbolism are the same as 

those which underlie all systems of symbols: nothing is meaningless or neutral, 

everything is significant; nothing is independent, all things are in some way related to 

something else; all things exist in serial form; all existing series are related.

Color, sound, texture, all exist in the physical world in series, from dark to light, 

high to low, rough to smooth.  Virtue, vice, emotions, all exist in the spiritual world in 

series, from good to bad, slight to intense, calm to fierce.  By the basic laws of 

symbolism, systems from both worlds relate to one another and it is possible for the color 

spectrum to link up with less visible entities of “common rhythm.”

Let us consider, for example, the color red.  When it is split into its real and 

symbolic components, we can begin to follow the path it takes toward other series and 

symbols.  Initially, the color itself exists as an entity; it can be perceived and experienced 

for its own properties. Secondly, red can be linked to a utilitarian function: an object is 

dyed and it is perceived to be “red.”  Beyond this point, the color moves into its tendency 

to bond with its corresponding equivalents in other series; it moves into the area of 

“common rhythm,” and it becomes evident that such entities as iron, fire, the god Mars, 

and the color red are interrelated and oriented along one symbolic line: they are all part of 

one cosmic modality.  

Color symbolism derives from three main sources: the inherent characteristics of 

each color which are perceived as objective fact; the relationship between a color and its 

correspondents in other series; and a relationship placed upon the color by elementary, 

primitive logic; namely, water is blue, water is cool, blue is cool.

Correlation of Jungian Typology and Color Symbolism

The Jungian theory postulates a correlation closely based on simple logic between 

the four functions of consciousness and the four psychological primary colors: red, blue, 

green, and yellow.  Psychologist Jolande Jacobi concretely describes the correlation 

theory this way:


The correlation of the colours with the diverse functions varies according to


the different cultures, groups, and even individuals.  But as a rule (to which


there are numerous exceptions) for the psychology of the European, blue, the


color of the empty air, of the clear sky, is the colour of thought; yellow, the


color of the sun which brings the light out of the unfathomable darkness and


vanishes again into the darkness, is that of intuition, the function which, as though


by sudden illumination, apprehends the origins and tendencies of things; red,


the colour of the throbbing blood and of fire, is that of the burning, surging,


emotions; while green, the colour of earthly, tangible, directly perceptible


vegetation, represents the function of sensation (Jacobi 1951, 95).  

What this theory suggests is a relationship of correlation between the four 

functions that form the whole of the personality and the four colors that, in their varied 

blending, form the whole of the spectrum.  It is possible through the basic suppositions of 

symbolism and through the simple logic of the Jungian theory to correlate the color blue 

with the thinking function, the color red with the feeling function, green with sensation, 

yellow with intuition.  Furthermore, it is equally possible to make use of this correlation 

not only in the exploration of dreams, fantasy, and artwork as Jung did, but also in 

relation to such things as motivation, creativity, and human intelligence.

Blue, the thinking function’s color, is related to Jupiter and Juno, god and goddess 

of heaven.  It has been associated with devotion, religious feeling, innocence, and 

spirituality—like the thought process, intangible and transparent.  Blue is the color 

representing height and depth, corresponding to the sky above and the sea below.  It was 

the color chosen by the Greeks to represent the mystic principles of the universe, which 

culminated in truth and harmony and foreshadowed logic.  A psychological stress on 

the color blue may indicate a need for tranquillity and peace or for a calm and orderly 

environment; it may also imply a certain quietness of spirit, whereas a strong avoidance 

may imply a restless behavior and much agitation.  In healing, blue light is the therapy 

employed in calming the blood pressure, pulse, and respiration rate.

Red, the counterpart of the feeling function, is the color associated with Mars, god 

of war and action.  Historically, red has been symbolic of fire, purification, passion, love, 

and the life-giving principle.  Prehistoric man stained with the red of blood any object he 

wished to bring to life.  The Greeks gave the color red to man’s spirit since they viewed 

the spirit as linked with fire.  The early Christians saw charity and faith as represented by 

red, as well as sin and sacrifice.  Medieval heraldry signified courage and zeal by the use 

of red in their symbolism.  Psychologically, red is representative of vigor, impulsiveness, 

vitality, and extraversion.  Strong stress on this color may indicate an individual who 

seeks intensity of experience and a certain fullness in living; avoidance may mean a 

seeking of protection from over-stimulation and from an environment experienced as too 

threatening.  In color therapy, red light is recommended for accelerating all physical 

functions and serves the purpose opposite of blue light.

Green, the color given to sensation, is associated with St. Patrick’s Day, Venus, 

and Nature.  Historically, green has been symbolic of vegetation, growth, healing, and 

health.  It sometimes represents the physical body and, as such, corresponds to the bridge 

between personality (red) and spirit (blue).  Green is linked to such attitudes as firmness, 

constancy, and resistance to change.  In psychological terms, a strong stress upon green 

may indicate a wish to impress others, a need to be recognized, or a need to control 

others; a lack of recognition of green may indicate some conflict standing in the way of 

achievement of the recognition desired.  A high preference for green may indicate that 

the individual places an equally high value on the ego, the “I” of personality.  Green is 

the color of most prominence within the area of color healing and therapy, being used for 

numerous types of conditions and their cures.

Yellow, the color given to intuition, is associated with Apollo, god of the sun.  It 

has been linked to illumination, dissemination, and comprehensive generalization, and is 

the color associated with intellect and magnanimity.  In ancient times, yellow was 

accorded divine status by many peoples, especially the Chinese, who considered it the 

color of celestial light, representing supreme wisdom and enlightenment.  In Christian 

thought, yellow is the color of glory and is the aura sometimes said to have surrounded 

Christ.  It is the color of imagination and of the future; it tends to move toward the new, 

the developing, and the unformed.  Psychologically, one who places strong stress upon 

yellow may be said to be desirous of release from some stress and to be hoping for some 

greater, more relaxed future happiness; strong avoidance of yellow in color choices may 

indicate hopelessness and a possible confrontation with disappointment.  In color therapy 

and healing, yellow light is thought to provide mental stimulation and to have a cleansing 

effect on the nervous system.

Preferential Shapes Test

Angeles Arrien, a Ph.D. and author of The Preferential Shapes Test, cites the 

source of inspiration that led to its development—an abiding love for myths, fairy tales, 

and folklore from various cultures—and to a degree in cultural anthropology.  In her own 

words, “For the last twenty-five years, my creativity has been magnetized toward 

exploring the meaning and significance of myths, symbols, and human values from a 

cross-cultural perspective” (Arrien 1998, 11).

In 1980, she became focused on discovering if there are certain shapes in the art 

of most cultures and ages, and whether universal meaning could be attached to those 

shapes.  Arrien ultimately discovered five basic shapes that appear in all cultures across 

all time periods: the circle, the square, the cross, the triangle, and the spiral.  According to 

her system of symbolism, the circle represents wholeness and integrity, the square 

represents stability, the cross represents relationship, the triangle represents dreams and 

visions, and the spiral represents growth and change.  She also discovered, through the 

testing of more than 200 university students at the California Institute of Integral Studies, 

J. F. K. University, and the Institute of Transpersonal Psychology, that each shape relates 

to a growth process through which the individual is passing.  “The shape carries this 

process within itself” (Arrien 1998, 12).


Out of these studies evolved the Preferential Shapes Test, which can be used to 

determine the connection between a person’s preferences for certain shapes and the 

person’s inner subjective states:   

It was my belief that, when people take the Preferential Shapes Test, they will repeat the similar archetypal process of choice-making used by characters in myths and fairy tales, that they will make a certain predictable preferential choice when will be the key to their current growth process.


Results from the test also revealed that shape preferences are a good barometer of 

inner processes.  The five shapes, I concluded, are indeed external symbols of internal psychic states (Arrien 1998, 13, 14).

The Preferential Shapes Test allows anyone the opportunity to view his belief structures, 

actions, and forms of expression within society.  It is an open window to one’s own 

current world-view and assists in deepening an understanding of the world-view of other 

individuals.  Because of this, the test is useful for parents, teachers, employers, managers, 

therapists and others “to better understand how human beings live through and 

experience the universal processes of change embodied in these five symbols” (Arrien 

1998, 15).


The directions to the test are simple.  The individual is asked to draw each of the 

universal shapes, then asked to rank the shapes from 1 (most preferred) to 5 (least 

preferred).  When through an interpretation is given.  The shape in position 1 is 

considered where the person thinks they are in life, but is not their actual place or point of 

emphasis.  The shape in position 2 suggests the individual’s inherent strengths, whether 

conscious of them or not.  The shape in position 3 is the most important one.  It suggests 

where the person is presently; where their true and current growth process is going on 

at the core of their being.  The shape in position 4 refers to past challenges, tests, and 

circumstances that have motivated the current growth process (position 3).  It also 

describes situations they have faced and resolved.  The shape in position 5 refers to old, 

unfinished business, and identifies a process that the individual has outgrown or one that 

is still being resisted or disliked.  It reveals areas of boredom, denial, and disowned parts 

of the self (Arrien 1998, 24-28).  

The text provides the means for interpreting each of the five shapes and their 

ranking position, and suggests ways in which the individual can appreciate and assimilate 

his current growth process.  In general, using the third position as the most significant 

one, for the individual that chooses the triangle, his present growth process is centered on 

envisioning goals and dreams.  He needs to honor these to assure full use of his power of 

inspiration; the circle, his growth process is individuation, the act of achieving and 

experiencing independence.  When attained, his natural creative and restorative abilities 

will flourish mightily; the cross, the growth process of relationships is active deep within 

his soul.  The relationship aspect pertains not only to others, but also to groups, to a 

project, and to himself.  Relationship places high value on integrating, synthesizing, and 

balancing the need for connectedness; the square, the process of stabilities and security is 

occurring within the core of his being.  His need presently is to stabilize and implement 

creative endeavors by looking to the tangible and the productive.  Being authentic is 

extremely important to him; the spiral suggests he is deeply involved in the process of 

change.  Change and variety are very much a part of his life, a value that, if honored and 

trusted, will release a great deal of positive creative energy through him (Arrien 1998, 31-

69).

Preconscious Activity Scale (PAS)


Originality is one aspect of creativity.  In seeking to capture the importance of 

originality in the creative process, the Preconscious Activity Scale (PAS) was constructed 

by two University of California (Berkeley) psychologists, Jack Holland and Leonard 

Baird, to predict high creative potential of a broad range of student talents (Holland and 

Baird 1968, 218).  The psychological and theoretical groundwork for the PAS was based 

on psychiatrist Lawrence Kubie’s concept that creative people have more access to their 

preconscious mind, the one that lies between complete awareness and the unconscious 

mind (Kubie 1958).  The PAS suggests that both neurotics and creative people have more 

permeable barriers between their unconscious and conscious minds, therefore, they have 

more access to primary process thinking than most people do.


This may be true, because on the basis of MMPI results, creative people generally 

have elevated scores completely across the board, especially on the Masculinity-

Femininity Scale.  As researcher Grady Towers also notes:  

They [creative people] differ from neurotics, however, in also having extraordinary ego strength.  Creativity is inherently stressful, and creative people are often in moderate to severe psychological pain, but they are also people who have the internal resources to bear up to their self-imposed suffering, because not to create is even more stressful.  The iron law of the creative mind is “create or die” (Towers 1989, 5).   


As featured in Illustration 1, the PAS consists of 38 sentence items that are 

answered either True or False.  Although untimed, it takes about seven minutes to 

complete the Scale and to score it.  The means and standard deviations mentioned in the 

journal article are the main source for obtaining them.  The norms used in this study to 

define the RScPs’ performance were based on the standard set by 6,289 men (mean16.85, 

s.d. 5.33) and 6,143 women (mean 19.12, s.d. 4.93), representing a diverse national 

sampling of college freshmen and sophomores.  The estimated internal reliability was 

r .77 for males and r .75 for females using the Kuder-Richardson 20 formula (Holland 

and Baird 1968, 219).  Illustration 2, which follows, provides normative values for the 

test.

ILLUSTRATION 1.

Preconscious Activity Scale (PAS)

by Holland and Baird (1968) with Answer Key.

Answer (T)rue or (F)alse in the blanks provided.

_____1.  I would rather be a senator than a philosopher.  (False)

_____2.  I would rather be an efficiency expert than a musician.  (False)

_____3.  I would rather be a research engineer than an industrial engineer.  (True)

_____4.  In writing a report or paper, I find the searching for ideas the most distasteful

   process.  (False)

_____5.  I rarely come up with novel ideas.  (False)

_____6.  I would rather be a business promoter than a psychologist.  (False)

_____7.  I would rather be an engineer than an artist.  (False)

_____8.  I am occasionally taken in by new books and ideas.  (True)

_____9.  I often daydream about unsolved problems.  (True)

____10. I enjoy daydreaming about future projects, activities, or problems.  (True)

____11.  I would rather be a research scientist than a scientific administrator.  (True)

____12.  I get my best ideas by daydreaming rather than relying on books, well-

   established authorities, or other people.  (True)

____13.  If I had the talent, I would enjoy being a composer.  (True)

____14.  I would rather edit than write a book.  (False)

____15.  I would rather be a leader than an inventory.  (False)

____17.  I am regarded as a person of many ideas.  (True)

____18.  I would prefer living a life like that of Thomas Edison rather than that of 

   Sigmund Freud.  (False)

____19.  Daydreaming is a poor way to solve problems.  (False)

____20.  I am interested in psychology and psychiatry.  (True)

____21.  I would rather be an influential public figure than a creative artist.  (False)

____22.  I am quiet rather than an expressive person.  (False)

____23.  I prefer teachers who give well-organized courses and clear assignments to

   those who require independent reports and papers.  (False)

____24.  I have to learn things in my own way rather than accepting ideas or

               relationships suggested in textbooks, etc.  (True)

____25.  The way to solve difficult problems is by thorough planning and good

               organization of your time.  (False)

____26.  I often make judgments by my first impressions and feelings rather than by a

               careful thinking through of the situation.  (True)

____27.  I would like to be an inventor.  (True)

____28.  I solve intellectual problems by careful, logical thinking.  (False)

____29.  I would rather be an experimental than a clinical psychologist.  (True)

____30.  If I had the necessary talent, I would enjoy being a sculptor.  (True)

____31.  I enjoy problems for which you can obtain precise answers.  (False)

____32.  I would rather be a writer than a banker.  (True)

____33.  I think I am a practical rather than an imaginative person.  (False)

____34.  My friends think of me as an objective rather than an emotional or expressive

               person.  (False)

____35.  I begin projects by daydreaming about how they might be done.  (True)

____36.  My friends regard me as somewhat absent-minded.  (True)

____37.  I am more of a realist than an idealist.  (False)

____38.  I often act without thinking.  (True)

ILLUSTRATION 2.

Preconscious Activity Scale Norms

Scores: The higher the raw score, the greater the degree of originality.
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Male = Mean 16.85, SD 5.33 


Female = Mean 19.12, SD 4.93


The predictive power of the PAS, based on the results of National Merit Finalists, 

indicated that individuals who score high tend to exhibit artistic, intellectual, and 

feminine interests; strove toward artistic goals; and conceived of themselves as being 

original, expressive, and well-read.  Other personality traits included a willingness to 

accept unusual ideas, openness to complexity and to the individual’s own contradictory 

feelings and imagination.  Several of those in the norm group had attained significant 

recognition in art, music, writing, speech, and drama while in high school, attainments 

which demanded persistence, high-level skills, and originality.  The highest correlate of 

the PAS (r .53,  p < .0001, for both males and females) was linked to psychologist Frank 

Barron’s Complexity-Simplicity Scale, another well-validated measure of originality 

(Holland and Baird 1968, 219-220). 



Prior to the Preconscious Activity Scale’s advent, three approaches to creativity 

assessment prevailed.  One was the expectation that creativity and intelligence, as 

measured by ordinary verbal IQ tests, were synonymous, but recent research has proven 

this assumption to be false.  Statistical evidence suggests there is no demonstrable 

connection between IQ’s and creativity above a minimal threshold of IQ 120 (Towers 

1989, 5).


 Another approach was based on the assumption that creativity was a mental 

ability parallel to, but not synonymous with, intelligence as traditionally measured by the 

Wechsler or Standford-Binet Scale.  This also became a false lead because tests of 

ingenuity, fluency, and the like showed little correlation with ordinary IQ tests, which 

indicated they were not parallel.  They demonstrated very low correlation with one 

another, which suggested that they were not measuring the same thing, and they were 

shown to have little predictive power in the real world.


The last approach to creativity assessment, which had marked success, was to 

examine personality variables as the best indicators of potential creativity.  The PAS was 

the positive result of this kind of thinking (Towers 1989, 5).

Creativity Assessment Packet (CAP)


The Creativity Assessment Packet was devised by psychologist Frank Williams 

for classroom teachers and school psychologists to screen for gifted and talented children 

in schools providing federal, state, or local programs aimed at developing creative 

abilities in first through twelfth grade, and adults.  Williams assessed the field of 

creativity and drew the conclusion that too many decisions were being made solely on the 

basis of student performance on intelligence and academic achievement tests, which had 

the potential of missing low-scoring yet creative students who would benefit from 

experiencing his educational program in creativity development.  In his words,


By the use of these instruments [his CAP tests] it is now possible to consider

other dimensions or abilities among all children and to correlate these to


standard measures taken in the past.  By so diagnosing and assessing multiple


abilities, the whole complex area of developing total human potential becomes


more of a reality (Williams 1993, 3).

Regarding the CAP, eight multiple ability behaviors are assessed using two 

group-administered instruments, a Test of Divergent Thinking (Form A or B), which is a 

picture-completion drawing test, and a Test of Divergent Feeling, a student-completed 

rating scale.  The domains covered, which are based on the Williams Model of creative 

education, include the following:



Cognitive (Left Brain)


Affective (Right Brain)    



Fluent Thinking


Risk Taking



Flexible Thinking


Complexity



Original Thinking


Curiosity



Elaborative Thinking


Imagination

A third instrument, the Williams Scale, is a rating instrument for parents and 

teachers of the same tested factors above.  According to Williams, “All three instruments 

can be used to screen, identify, and evaluate the most important factors of creativity 

found in some degree among all children” (Williams 1993, 1).  Approximately 20 to 30 

minutes is suggested for the responder to complete each of the three forms depending on 

grade level.  

The answer keys provide well-illustrated picture examples for scoring the Test 

of Divergent Thinking and an objective answer template for scoring the Test of Divergent 

Feeling.  The Williams Scale is scored using an item-weighted formula and tallying 

points.  

The Manual offers a photocopy-release Creativity Profile on which to indicate the 

student’s Divergent Thinking and Divergent Feeling test results only, from Creatively 

Gifted (94th percentile), to High Average (83rd percentile), Average (50th percentile), Low 

Average (17th percentile) based on grade level (Williams 1993, 31).  Additionally, 

another means of profiling the student’s test results is on the back page of the Exercise in 

Divergent Feeling protocol, titled simply, Pupil Assessment Matrix.  The Matrix takes 

into consideration pupil results on all three instruments.  It appears that this latter form is 

the original 1980 edition of CAP norms.  The only drawback is that the Matrix does not 

take into consideration grade or age differences, whereas the Creativity Profile does. 


The reliability measures of the CAP over a period of five years on mixed samples 

of students (n=1259) indicate correlations in the .60’s.  Validity studies of the two 

performance tests (Divergent Thinking, Form A and B) were r .71 and r .76, respectively, 

and statistically significant beyond the .05 level of confidence.  Correlations between 

pairs of parent/teacher results on the Williams Scale were significant at r .74, “indicating 

that teachers and parents can select the creative child who performs creatively on tests 

measuring creativity” (Williams 1993, 27).

Pythagoras B / C: An Experimental Measure of Creativity


The Pythagoras B / C is an experimental measure of verbal and nonverbal 

creativity in two equivalent forms.  Devised by the author, the test is individually 

administered by a qualified professional (minimum B.A. or B.S. degree in education, 

psychology, or personnel management) for the purpose of research and development, 

student or employee classification and placement, and so forth.  The entire test kit is 

reproduced and sold by the author (Grove 1999).  


While developed to measure verbal and nonverbal creativity, the test itself is still 

in an experimental stage because more examples of test results are needed to document 

the test’s efficacy.  From face validity alone, the Pythagoras appears to be a powerful tool 

for documenting the creative potential of individuals ages 8 and older.


Prior to finalizing the subtests of the Pythagoras, several surveys, tests, and 

inventories of creativity assessment were analyzed critically.  Taking this information 

into consideration, it was decided that one of the best ways to measure creativity was 

through observation and evaluation of the creative act itself.  While paper and pencil 

measures provide some degree of reliable measurement, an individually administered test 

would give the best measure of creative performance within a standardized setting.


The test items themselves were tried out on children and adults possessing a wide 

range of aptitudes and abilities.  The youngest was in kindergarten and considered a 

“prodigy,” an “inventive genius,” by his teacher and her aide.  The oldest individual, in 

his 40’s, currently features his problem-solving business on the Internet called “Creative 

Ideas for You.”  Only tryout items that yielded significant and demonstrative levels of 

creativity were used in the final construction of Form B and C.


The majority of those who participated in norming the test considered themselves 

creative thinkers, artists, musicians, or writers, though sometimes stifled in their 

expression of creativity due to societal pressures and expectations.  Oddly, during the 

administration of the Pythagoras, these same people “flowered” or “came alive,” finding 

in the various tasks something to capture their interest and to challenge their imaginative 

energies.  Without exception their experience with the test was encouraging, positive, and 

inspiring.

The experimental test comes with a Manual, two sets of 9 universally recognized 

geometric shapes, Form B and C, and Norms.  It takes approximately 30 minutes per 

form to give and score (see Appendix A).  The test’s domains are: 

(1) Creative Imitation (timed).  For example, in Form B the examiner uses the 9 geometric shapes to make a castle, disassembles and makes another one, then asks the examinee to make one of his own invention using as many or as few of the 9 shapes as he likes.

(2) Personality Disposition (untimed).  This is a paper/pencil task in two parts.  The first part assesses the examinee’s interests and activities from a wide range of academic and nonacademic choices.  The second part asks the examinee to select his most developed character trait from a list of five positive traits provided.  There are four trait lists in all.

(3) Original Production (untimed).  Here the examinee is given all 9 shapes and asked to create whatever he so desires.  At the end of his work, he is asked to explain or discuss his creation with the examiner.  This process is done twice.

(4) Conceptual Insight (timed).  This also is a paper/pencil task.  A graded list of 40 pairs of words, from easy to extremely difficult, is given to the examinee, and he marks whether the pairs are similar in meaning or opposite in meaning, such as “white—black” or “agony—despair”.  

The subtests are scored based on a set procedure as mentioned in the Manual.  

Points are tallied and profiled on the protocol.  The examinee’s T-scores and percentile 

equivalents are recorded for each of the subtests, for the Composite, and for the Verbal 

and Nonverbal clusters.  The test’s wide range of scores is sufficient to identify even 

the most diverse degree of creative potential.

The United Church of Religious Science and Its Practitioner Program

Founded by Dr. Ernest Holmes in 1927, the United Church of Religious Science 

has become a highly successful means of disseminating New Thought philosophy.  THE 

SCIENCE OF MIND text, Holmes’ major work, is a compilation and synthesis of “the 

laws of science, the opinions of philosophy, and the revelations of religion applied to the 

needs and the aspirations of mankind.”  When released in print, this correlation was 

completely new to the world.  

Over the years THE SCIENCE OF MIND (Holmes1938) has become the means 

to address the individual’s psychological and spiritual needs; moreover, it is 

enthusiastically considered by religious scientists as the essential “spokesperson” to all 

the other works by Holmes.  Speaking directly to the textbook’s efficacy,  


The goal of THE SCIENCE OF MIND is to show you how you may pilot your

entire life.  Ernest Holmes details the amazing, subtle powers of the mind and how you can use them.  Further, he explains many of the basic truths known to the enlightened of all ages, and distills these principles to primary elements so they may be easily understood by the reader (Holmes 1938, Fiftieth Anniversary Edition dust-jacket notes).


The United Church of Religious Science derives its basis of faith and practice on 

the following core principles, as articulated by Holmes:  

We believe in God, the Living Spirit Almighty; one indestructible, absolute and self-existent Cause.  This One manifests itself in and through all creation.  The manifest universe is the body of God; it is the logical and necessary outcome of the infinite self-knowingness of God.

We believe in the incarnation of the Spirit in us and that all [of us] are incarnations of the One Spirit.

We believe in the eternality, the immortality and the continuity of the individual soul, forever and ever expanding.

We believe that Heaven is within and that we experience Heaven in the degree that we become conscious of it.

We believe the ultimate goal of life to be a complete emancipation from all discord of every nature, and that this goal is sure to be attained by all.

We believe in the unity of all life, and that the highest God and the innermost God is one God.


We believe that God is personal to all who feel this indwelling Presence.

We believe in the direct revelation of Truth through intuitive and spiritual nature, and that anyone may become a revealer of Truth who lives in close contact with the indwelling God.

We believe that the Universal spirit, which is God, operates through a Universal Mind, which is the Law of God; and that we are surrounded by this Creative Mind which receives the direct impress of our thought and acts upon it.


We believe in healing through the power of this Mind.


We believe in the control of conditions through the power of this Mind.

We believe in the eternal Goodness, the eternal Loving-kindness and the eternal Givingness of Life to all.

We believe in our own soul, our own spirit and our own destiny; for we understand that our life is the life of God (Viljoen n.d., “What We Believe” in Welcome Home Packet). 


The ministry of the United Church of Religious Science is carried on through the 

diligent work of its ministers and Religious Science Practitioners (RScP).  A professional 

RScP is a qualified, licensed individual who is committed to maintaining a high spiritual 

consciousness, to doing spiritual mind treatment for those who request it through the 

church’s Ministry of Prayer or as an individual client, and to being an active spiritual 

presence in his church and community.


To become a licensed RScP, the applicant must complete a multi-year required 

course of study, pass a comprehensive examination, and be approved by an oral panel 

consisting of ministers and experienced practitioners.  The practitioner’s license is 

renewed every two years after meeting service requirements, continuing education 

requirements, with the recommendation of the senior minister.


In addition to prayer treatment work, practitioners also help with church services 

at the local church level and by participating in the Ministry of Prayer on the United 

Church level.  They serve on the Religious Science Practitioner Community Association, 

on committees and teams of the United Church of Religious Science, do workshops and 

seminars at annual area conferences.  They maintain a high spiritual consciousness for 

their community at large.  

RScPs, then, are qualified professionals who impersonally assist clients and others 

in handling personal concerns.  They live, demonstrate, and practice spiritual truth.  

Practitioners are most often listed at their church and also in various United Church of 

Religious Science publications.  They may do their work in person, by phone, or 

mail/email.  Fees vary from practitioner to practitioner, however, financial arrangements 

are flexible and do not usually pose a problem to receiving services (Reid, “What Is A 

Professional Practitioner?” 1-2).  

CHAPTER III

PROCEDURES

 “Question: Will you supply a method for changing myself?

Answer:  Self-transformation begins the moment you honestly place truth before desire.”

Vernon Howard

Methodology Approach


Although parametric and non-parametric statistics were applied to all the 

variables reported in the experimental Creativity and the Religious Science Practitioner 

Survey (see Appendix E), a case and field approach became the mainstay for obtaining 

an in-depth examination of the role creativity plays in the growth process of the male 

RScP.

Research Design


The dependent variable in this study was the Preconscious Activity Scale, a 

measure of originality (Holland and Baird 1968).  The independent variables were the 

values ascribed to creativity by the practitioner, the ranking of four psychological 

primary colors, the ranking of Arrien’s five universal shapes, Williams’ four factors of 

creativity, along with an indication of four most developed character traits from an array 

of 20 positive traits by Grove.  

Selection of Subjects


The subjects in the study were licensed RScPs in the United Church of Religious 

Science.  To initiate research, the experimental Creativity and the Religious Science 

Practitioner Survey, devised by the writer, was emailed to hundreds of licensed Religious 

Science ministers and practitioners across the United States (see Appendix B).  

A total of 40 completed Surveys were received and scored by this researcher 

throughout July and August 2003.  In late July, a preliminary report of Survey results in 

two parts was emailed to every RScP who participated, along with an invitation to 

purchase the Preconscious Mind Inventory protocol and Manual for professional use (see 

Appendix B and C).  In September and October, 8 more Surveys were received and 

analyzed, lifting the entire study group to a grand total of 48.

After an intensive review of the 48 Surveys, it was decided to delimit the study to 

the 10 men who participated because they represented a unique subset of scores of the  

study-group population of 48 RScPs..

Instrumentation


The experimental Creativity and the Religious Science Practitioner Survey 

consisted of:

(1) A brief message from the Dr. Edward Viljoen, senior minister of the Santa

Rosa Church of Religious Science, inviting RSCPs to participate in the dissertation study, along with a brief explanation of the purpose of the study and confidentiality issues.

(2)  Basic subject data, such as email address, gender, and age group (i.e. 20s,

30s, 40s, 50s, 60s and older).  Although RScPs checked their basic age groups, for statistical purposes median ages were entered into ABstat:  25 for ages 20 through 29; 35 for ages 30 through 39, and so forth.  

(3) Space in which to respond to the question, “Of what value is creativity in your 

practice?”  In seeking an effective way in which to score holistic writing, the writer chose to credit each complete sentence 1 point up to a maximum of 5 sentences or 5 points even if the RScP wrote 6 or more sentences.  

(4) The ranking of Jung’s four psychological colors (Blue, Red, Green, Yellow) 

from most preferred to least preferred.  After compiling a list of PAS raw scores for each of the four colors, average scores were then used to assign point values to each of the colors using points 1 through 4, with the higher the value given for the higher the score.  Therefore, Red = 1 point, Blue = 2 points, Green = 3 points, and Yellow = 4 points using 35 completed protocols (see Appendix C).  These point values were assigned to each RScP based on his or her first color-choice, and a statistical treatment of the values was used to make descriptive comparisons. 

(5) The Preferential Shapes Test as cited in Arrien’s SIGNS OF LIFE text

(Arrien 1998).  The third preferred shape became the focus for analysis.  As with the color ranking above, the PAS raw scores for each of the shapes preferred were averaged and values were assigned, namely, Square = 1 point, Cross = 2 points, Circle = 3 points, Spiral = 4 points, and Triangle = 5 points.  These point values were used to generate descriptive statistics.

(6) Four elements of creativity (Flexibility, Originality, Curiosity, Imagination)

as developed by Dr. Frank Williams in his CREATIVITY ASSESSMENT PACKET.  Each element was defined using the descriptors cited in the CAP Manual.  RScPs were asked to rank the importance of them using a Likert-type scale from 1 (rarely or never) to 3 (usually or always).  These value numbers were then used to generate statistical data.

(7) The second part of the Personality Disposition subtest from the writer’s Pythagoras B / C: An Experimental Measure of Verbal and Non-verbal Creativity.  This portion of the Personality Disposition subtest was the result of examining many lists of positive traits and constructing 4 lists of 5 traits each.  The traits were then numbered from 1 (highly structured, conventional behavior) to 5 (highly unstructured, unconventional behavior).  This test was then administered to more 200 individuals in 3 private religious schools and one non-private community college.  Moreover, the test was given to approximately 40 individuals with IQs in the 130s through 150s, all qualified members of the author’s high IQ society Mysterium (Grove 1998).  Raw  scores were correlated with IQs and creative performance.  Subsequent norming of Personality Disposition also occurred throughout the years 1992 through 1998, drawing from responses mailed to the writer from his work being printed in Mensa monthly group newsletters in Chico and Santa Rosa, California.  From data gathered, a mean of 11.36 and standard deviation of 3.58 was used to generate T-scores.  As reported in the February issue of Redwood Mpire News, the internal validity of this test was r .79 based on 14 Mensa members’ responses (Harris 1998, 14). 

(8) The entire 38-item Preconscious Activity Scale by Drs. John Holland and

Leonard Baird.  This test was corrected by hand.  Raw scores were entered into ABstat to generate a variety of relative measurements.  T-scores were determined first by figuring z-scores using the following accepted formula: raw score minus mean, divided by the standard deviation for the appropriate gender, times 10 plus 50 (Lyman 1963 101-102).  Since the mean and standard deviation was different for men and women, two separate lists of 

T-score equivalents were constructed (see Illustration 2).

CHAPTER IV

FINDINGS

“I find that being a creative person in my work tends to spill over into all areas of 

my life, including the work I do as a Practitioner.  Therefore, creativity is just another part of who I am and what I bring.  The value of creativity for me is recognizing that 

in all circumstance and situations, there’s always another way to approach a problem 

or obstacle.  When working with others the value lies in thinking outside the box and showing people how freeing that could be.”

RScP #10

Statistical Analysis of Data and Interpretation of Results


The focus of this chapter is a descriptive and statistical examination of the 

previously mentioned dependent and independent variables of the experimental 

Creativity and the Religious Science Practitioner Survey.  An interpretation of the test 

results relative to creativity and the creative process of 10 male RScPs that comprise the 

delimited study group are given preferential treatment.  To provide a balanced 

perspective, summary tables of all 48 test-subject results are included at the end of each 

variable discussion. 

Basic Data


The 10 men that are the focus of this chapter ranged in age from 20-something to 

age 60 and older.  One man was in his 20s, one was in his 30s, 2 in their 40s, 2 in their 

50s, and 4 were 60 or older (Table 1).  For statistical purposes, the median of each age 

group was used to provide a close approximation of the group’s mean age, which was 52 

(s.d. 14.18).  

TABLE 1. 

Male RScP Age and PAS Mean Score Distributions

N=10




Age

20s
30s
40s
50s
60s+



N 

1
1
2
2
4

PAS Mean
32.0
36.0
28.5
32.5
23.5




T-score
78
85
71
78
61




%-ile

99.7
99.9
98
99.7
87






PAS + Age = r -.652 (p .041)

PAS raw scores correlated negatively with age, suggesting significantly that the 

younger the age, the higher the raw score on the PAS.  To verify this trend, all 10 scores 

were ranked from low to high and divided into two equal groups of 5 each, then 

averaged.  The first group had a mean age of 61 years (PAS 24.0 raw, 90th percentile), 

whereas the second group had a mean age of 43 years (PAS 32.8 raw, 99.7th percentile). 

This finding suggests that younger male practitioners appear to be more actively 

interested in preconscious mind activity than their older colleagues.


How does this information relate to the entire study group of 48 RScPs?  Table 2 

shows the entire study group’s age distribution and correlation with PAS raw scores.  No 

significant correlation was attained between the entire study group’s ages and PAS raw 

score means. 

TABLE 2.

RScP Age Distributions, PAS Means, and Correlation with PAS Raw Scores

N=48




Age
20s
30s
40s
50s
60s+


10 Men
1
1
2
2
4



38 Women
0
2
8
12
16


48 Total
1
3
10
14
20



PAS Mean
32.0
30.3
26.9
31.0
28.6



T-score
78
74
66
76
71



%-ile

99.7
99.2
95
99.5
98

PAS + Age = r -.028 (p .847)
The Value of Creativity

To measure the RScP’s valuing of creativity, an open-ended question was posed 

in the Survey.  “Of what value is creativity in your practice?” was answered by 90% of 

the men.  In order to quantify the responses for statistical purposes, the following 

approach was employed.  Each sentence would count 1 point up to a total of 5 points 

maximum.  The men’s mean raw was 3.4 points (s.d. 1.83) and correlated positively but 

not significantly with PAS raw scores (Table 3).  Thus it seems plausible to assume that 

preconscious mind activity is so very much a part of the life and work of the male 

practitioner that his use of it is not necessarily increased or decreased based on the 

degree to which creativity is prized.

TABLE 3.

Male RscP Creativity Values, PAS Means, Correlation with PAS Raw Scores 

N=10


 
Total Points
0
1
2
3
4
5

N 

1
1
1
1
2
4




PAS Mean
18.0
32.0
22.0
33.0
29.0
30.2




T-score
52
78
59
80
72
74




%-ile

58
99.7
83
99.9
99
99.2

PAS + Creative Value = r .509 (p .132)

A descriptive analysis of what the men wrote proved most instructive.  Their 

responses fell into four distinct categories: (1) an indication of the value of creativity per 

se such as, “Highly valued!”; (2) a definition of what creativity is to them such as, 

“Creativity is the Source from which life experiences are made manifest”; (3) an  

explanation or example of the application of creativity to themselves such as, “Without 

creativity I would not be”; and (4) an explanation or example of the application of 

creativity to their clients and other ministerial duties such as, “…creativity in addressing 

specific life challenges of clients.  Customizing a plan that works for each individual, that 

they will actually participate in, is also an important factor.”  

The men used mostly superlative words or phrases to indicate their valuing of 

creativity.  These include the following, as extracted from their comments and numbered 

by each subject in Appendix F:



Tremendous value.  (RScP #5)



Huge value.  (RScP #14)



Creativity is a vital element in my practice.  (RScP #15)



Creativity is all I have to work with.  (RScP #26)



Without it I would not be, therefore, no practice.  (RScP #30)  

Creativity is of great value.  (RScP #38)



Creativity is of great value in my practice and in my daily life. (RScP #39)



Highly valuable.  (RScP #42)


Great value.  (RScP #48)


In seeking to define creativity, the men reported:



Creativity is the Source from which life experiences are made manifest.



Thoughts, ideas, intentions, these are the beginnings.  (RScP #14)

Creativity is the means through which Spirit expresses in me, through me and as me.  (RScP #38)



If it [creativity] is not part of intuition, it certainly is walking hand-in-hand

with it.  (RScP #38)

Once we have a firm working understanding of Law and Intuition, all problem solving, all life activity, is a Creative function, and we are not trapped by answers and modes that are seen as usual and customary.  (RScP #30)

These four explanations seem to indicate that creativity is something the practitioner 

intuitively knows and understands in broad experiential circumstances, rather than as 

lifeless dictionary definitions.


More information was shared by the men themselves pertaining to the value of 

creativity:    



I am constantly working to become more creative!  (RScP #5)



Intuition [which this RScP later identifies with creativity] has been 

my biggest challenge in becoming a Practitioner because my working

career has been heavily into systems analysis, where intuition is a bad word.  (RScP #26)

I am motivated, exhilarated, and nurtured by all aspects of creativity in my personal life, therefore, it must necessarily be out-pictured in my professional practice.  (RScP #30)

I need to remain flexible and open to any ideas that might come through.  (RScP #39)

…I am the Divine Presence that is creating Perfection throughout my whole life.  Simply by changing my mind about an issue for myself and seeing the outcome already accomplished, I create the next moment with the positive thought that I think right now.  (RScP #48)

Therefore it appears that for these men creativity vitalizes the True Self and becomes an 

open portal through which Spirit reveals answers to problems confronting them.  

Creativity is something that is “worked on” and “made available” to them.  There is an 

implicit faith here that transcends mere “hope,” that dips into complete assurance of 

attainment or manifestation.


Lastly, creativity as a vital element when dealing with clients and other aspects of 

ministry were expressed openly and colorfully:

Creativity is the Source from which life experiences are made manifest.  Thoughts, ideas, intentions, these are the beginnings.  Also, creativity in addressing specific life challenges of clients.  Customizing a plan that works for each individual, that they will actually participate in, is also an important factor.  (RScP #14)

.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  

I approach each treatment, session, class, project and/or duty with an open mind and heart.  I feel all I do is co-create with spirit.  I do hold a certain structure for the creativity to reveal itself within.  (RScP #15)

Every time I interact with a client or someone seeking help/advice/prayer, I feel as if I am starting all over again at ground zero with no experience that will help.  I create from scratch a line of questioning, or exploration, to build rapport and understanding and to become clear about what the client really wants and what is preventing that from appearing.  I have no pattern.  Every client feels absolutely unique, so I am never coming from experience.  I am always winging it, which is really just another word for being intuitively creative.  …Now, I am a hospital chaplain, as well as a Practitioner.  With both patients and clients, it is just one surprise after another.  That is why I love it so much even though I also suffer from chronic stage frights in both roles.  (RScP #26)

.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  

[Creativity] must necessarily be out-pictured in my professional practice.  I am a devotee of all forms of art, be it “hands on” art, music, singing, writing, dancing, theatre, cooking, gardening, etc., with the understanding that as we open to the wellspring of these forms of creative expressions, they have a profound impact on the rest of our beingness.

I am a personal fan of suggesting coloring books and crayons for those who are in the beginning stages of letting their inner child essence play.  I advocate coloring outside the lines—other people’s lines—and for each person to learn how to draw and redraw their own lines.

…I must add, though, that I have been in Religious Science for a very long time, therefore, my idea of practicality and thoughtful examination are different than that of ‘regular’ society.  …What can be seen as impulsive and impractical by some, is really based in deep internal reflection and works for the greatest and highest for all concerned.  (RScP #30)   


 

.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .

There is no universal answer to universal problems.  There are individual answers to individual manifestations of universal problems.  (RScP #42)

.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  

By opening up the Mind’s Eye on the Universe, I am able to see the Truth about a client—that they are a Divine Spark of Life wrapped up in a material form in order to gain experience.  (RScP #48)  

The vibrancy of creativity in assisting these men in their ministry comes through 

stunningly.  The writer cannot help but feel the power of Spirit’s Intelligence in what was 

shared above.  It would not be too far-fetched to infer that dedication, wisdom, and the 

Law of Right Action is working through the creative process, whether in session with a 

client or through the imparting of information to a class.  

And how does this information relate to the entire study group’s performance on 

the Creative Value variable?  Refer to Table 4.

TABLE 4.

RScP Creative Value Distributions and Correlation with PAS Mean Raw Scores

N=48


Creative Value
0
1
2
3
4
5


10 Men

1
1
1
1
2
4



38 Women

3
13
10
4
4
4


48 Total

4
14
11
4
6
8


PAS Mean 

26.2
29.4
28.9
31.2
29.3
29.0



T-score

66
72
71
76
72
72



%-ile


95
99
98
99.5
99
99

PAS + Creative Value = r .088 (p .549)

The lack of significant correlation with the PAS implies there is no relationship between 

the intensity and frequency of importance creativity holds in the ministry of the RScP and 

his or her use of the preconscious mind to actualize it.   

Human Typology and Color Symbolism

When asked to rank the four psychological colors from most preferred to least 

preferred, 5 men chose blue as first-choice, 3 chose green, 2 chose red, and none chose 

yellow.  Using the value system developed for the Preconscious Mind Inventory (see 

Appendix C), the following values were assigned to the men’s first color choice, Red = 1 

point, Blue = 2 points, Green = 3 points, Yellow = 4 points, and averaged.  The mean 

was 2.1 (s.d. .737) and correlated insignificantly with PAS raw scores indicating no 

relationship between color preference and preconscious mind activity (Table 5).

TABLE 5.

Male RScP Color Preferences, PAS Means, and Correlation with PAS  

N=10






Red
Blue
Green
Yellow




N

2
5
3
0



PAS Mean
28.5
28.2
28.6
0




T-score
71
72
71
-




%-ile

98
99
98
-




PAS + Color Preference = r .016 (p .964)

Of greater import, however, was the overall ranking sequence of colors by the 

men, as follows with the majority of men per color and position in bold type as illustrated 

in Table 6.

TABLE 6. 

Male RScP Color Ranking Sequences and Frequency Distributions

N=10






Red
Green
Blue
Yellow



1st Position
2
3
5
0






2nd Position
3
4
3
0




3rd Position 
4
3
0
3



4th Position 
1
0
2
7
This composite view of the men’s color choices in sequence defines their 

overall sequence to be Blue—Green—Red—Yellow, which correlates with Thinking—

Sensing—Feeling—Intuiting.  Therefore the average RScP male actively valued 

Thinking highly, which tells what a thing is.  The thinking function analyzes and 

inter-relates elements that are perceived, giving an order to our perceptions.  Thinking 

orders observed facts and data in an objective way and in doing so satisfies the innate 

drive toward order and meaning.  Blue’s tend to be analytical, logical problem-solvers 

using cause-and-effect reasoning; “tough minded”; strive for impersonal, objective truth, 

yet are reasonable and fair.

Their second active preference, Green, deals with the perceptions that come 

through our five senses.  Sensation tells us that a thing exists and is the result of 

conscious perception—we look, we hear, we touch, and so forth.  We perceive how 

things are.  Our senses describe for our tangible realities.  Green’s tend to focus on what 

is real and actual; value practical applications; notice details; observe and remember 

sequentially.  They are present-oriented and trust experience.

Their third preference, Red, suggests a passive relationship to what value our 

perceptions may hold.  This is a function of judgment and as such is more of a subjective 

activity than thinking.  It tends to order our perceptions in a more involved manner than 

thinking, which remains objective.  Feeling as a function tells us whether or not a thing is 

agreeable or disagreeable, good or bad, acceptable or not acceptable.  Red’s tend to be 

sympathetic; guided by personal values; “tender hearted,” and strive for harmony and 

individual validation.  They are compassionate and accepting.

Their last choice, Yellow, the least valued and very passively active, suggests 

little emphasis on intuition as a means of gathering information.  Intuition as a function is 

that activity that tends to grasp inner meaning and significance; it tells us where a thing 

may have come from, where it may go, how it might become something other than its 

present form.  It is the function that deals with possibilities and probabilities and, as such, 

seems to be a sort of instinctive apprehension.  It is a form of perception through the 

unconscious and seems to carry with it an almost intrinsic certainty.  Yellow’s tend to 

focus on the “big picture” of possibilities; value imaginative insight; see patterns and 

meaning in the abstract and the theoretical.  They are future-oriented and trust inspiration.


Another fascinating psychological insight is obtained when looking closely at the 

first two colors mainly preferred by the men, Blue-Green, the Sensate-Thinker.  The S-T 

individual likes to take in information through his eyes, ears, and other senses, seeing that 

information to figure out what is actually happening to him.  He prefers factual and 

concrete details, is observant of his environment, and is especially skilled in coming to 

grips with the practical realities of a situation.  He is present-oriented, trusts experience, 

and desires that new information be presented sequentially, step-by-step.


The S-T’s decision making, with an emphasis on the thinking function, causes 

him to look at the logical consequences of a choice or action; to be an analytical problem-

solver; and to attain an objective, impersonal standard of truth.  He loves to find solutions 

to problems using cause-and-effect reasoning, and although he appears “tough-minded,” 

deep down inside he is actually more likely to be reasonable and fair (Myers 1993, 4-5).


Dr. Max Luscher’s psychological analysis of the green-blue preference individual, 

comprising only 3.5 percent of the normal population, indicates that his behavior toward 

the things he values is underscored by a very strong desire to make favorable impressions 

on others, namely, to be recognized.  Consequently the green-blue individual constantly 

needs to feel appreciated and admired, and is easily hurt if slighted.  His “green” need for 

precision, logic, and being right outweigh the understanding “blue” aspects of his 

personality.  “Here control and orderliness may strike others as ‘bossiness’ (Luscher 

1969, 75).  So important is self-respect to the green-blue individual that Luscher 

concluded his commentary with these thoughts:



The [green] person who feels committed to authenticity,



who fulfills his or her identity and satisfies his or her



self-respect—that person will be referred to from now 



on as a nobleman (Luscher 1979, 74).   


To what frequency do the men and women in the study reveal color preference?  

Identifying only first-choice color preference, 39.6% chose blue, 25.0% chose red, 

22.9% chose green, and 12.5% chose yellow.  As regards the ordering of colors, from 

most preferred to least preferred, Table 7 details this information.

TABLE 7.

RScP First-Choice Color Preferences

N=48






Red
Green
Blue
Yellow



10 Men
2
3
6
0




38 Women
10
13
8
6




48 Total
12
19
11
6



PAS Mean
27.5
28.9
29.5
31.3




T-score
69
71
72
76




%-ile

97
98
99
99.5

PAS + Color = r .269 (p .064)

Universal Shapes

For the purpose of the study, each RScP was asked to rank 5 shapes in order from 

most preferred (1) to least preferred (5).  The shapes were the triangle, the circle, the 

cross, the square, and the spiral.  This task comes from the research of Dr. Angeles 

Arrien, cultural anthropologist, in which she uncovered the use of these shapes 

throughout history, in all cultures.  The shapes represent psychological aspects of 

personality when decoded using The Preferential Shapes Test as presented in her book, 

SIGNS OF LIFE (1998).

In this study, the writer examined both the 10 men’s shape preferences as well as 

their third choice shape, which is symbolic of where each man was in life.  According to 

Dr. Arrien, the shape chosen third reveals the individual’s present growth process, a 

process which may be conscious or unconscious.  How did the men do?

Five of the 10 men chose the triangle, which indicated their present growth 

process was centered on envisioning goals and dreams.  One man chose the circle, not 

only the symbol of integrity and individuation, but also the act of achieving and 

experiencing independence.  One man chose the cross, the growth process of relationship.  

The relationship aspect could pertain to others, to groups, to a project, or even to your 

self.  Relationship places high value on integrating, synthesizing, and balancing the need 

for “connection.”  Two men selected the square, the process of attaining stability and 

security.  This need to stabilize and implement creative endeavors is best achieved by 

looking to the tangible and the productive.  Being authentic would be extremely to them.

Lastly, one man chose the spiral, the symbol of change and variety.


So that the men’s shape preferences could be statistically computed with the PAS, 

each of the signs was assigned a point value as follows, based on the relationship of PAS 

raw scores to third-choice sign preference of 35 RScPs who compose the Preconscious 

Mind Inventory (see Appendix C and D):  Square = 1 point, Cross = 2 points, Circle = 

3 points, Spiral = 4 points, and Triangle = 5 points.  The mean score for the men was 3.6 

(s.d. 1.71) which correlated with PAS raw scores at r .466 (p .176), not statistically 

significant.  

However, when the men were divided into two groups of 5 each based on ranking 

PAS scores from low to high, the first half had a mean of 3.2 points (s.d. 1.70), which 

correlated r  -.707 (p .18) revealing an inverse relationship: the higher the PAS score, the 

lower the sign value.  Surprisingly, the second half had a mean of 4.0 points (s.d. 1.73) 

which correlated r .885 (p .045) with PAS raw scores, an educationally significant 

relationship between PAS raw scores and shape preference value.  

Table 8 below shows the overall preference trend of the men, with bold numbers 

highlighting the average trend.

TABLE 8.

Male RScP Shape Preference Results  

N=10





Square
Cross
Circle
Spiral
Triangle




1st Position
0
0
3
6
1





2nd Position
0
0
6
2
2



3rd Position
2
1
1
1
5



4th Position
3
6
0
0
1




5th Position
5
3
0
1
1


PAS + 3rd Shape Choice = r .466 (p .176)


The above trend suggests that the “average” male practitioner can be typified as a 

Spiral—Circle—Triangle—Cross—Square.  Using Arrien’s suggested approach for 

interpretation, the average male practitioner considers growth and change to be the most 

important aspect in his life at the moment.  Flexibility, the ability to handle situations in a 

novel and effective manner than in the past, and implementing change in his life are all-

consuming values, however, they do not represent where his current growth process is 

occurring.  His strength?  It is his present “heroic journey” in which his behavior models 

self-reliance and resourcefulness.  What is actually unfolding within the male 

practitioner?  Currently it is the process of envisioning goals and dreams.  When 

completely involved with this process, inspiration assists in actualizing his goals and 

dreams.  What is his motivation?  A past journey has inspired him to become more 

attentive to partnership and teamwork endeavors.  What old, unfinished business is 

consciously or unconsciously affecting him?  Presently there may be a denying of 

stability and responsibility.  The need to be congruent and consistent is not a present 

focus, nor is he interested in exploring it now.        

What of the entire study group’s third-sign preferences?  Table 9 illustrates this 

along with their average PAS scores at a highly significant, positive relationship.

TABLE 9.

RScP Third Position Shape Preference

N=48




Square
Cross
Circle
Spiral
Triangle



10 Men
2
1
1
1
5



38 Women
3
4
7
5
19




48 Total
5
5
8
6
24

PAS Mean
27.2
27.4
27.7
29.1
30.3

T-score
69
69
69
72
74

%-ile

97
97
97
99
99.2

PAS + Shape = r .327 (p .023)

This statistically significant result underscores the positive relationship between 

nonverbal, artistic shapes in the creative imagination of the RScP as these connect with 

the inspiration and direction tapped from the preconscious mind.

Preconscious Activity Scale

 
In this study the Preconscious Activity Scale (PAS) was the dependent variable.  

Its potential for selecting individuals who have more use of the preconscious mind has 

been discussed elsewhere in this work and will not be mentioned at this time; however, 

when examining the 10 male RScP scores, it becomes evident that we are dealing with an 

exceptionally unusual group of men.  Table 10 summarizes their scores.

TABLE 10.

Male RScP Preconscious Activity Scale Results

N=10



Mean 28.40

s.d. 5.50
Split-half Reliability = r .845


 

T-score 71.10

s.d. 10.30
Percentile 98
Rarity 2/100

T 15.82 (p .0000) with population mean 16.85, s.d. 5.33 (6,289 men) 



A statistical examination of the PAS revealed the following highly significant 

items based on a biserial correlation (item + total score r) factor study along with the p 

value (percent passing the item).  For the purpose of this paper, only those items that 

discriminated between upper and lower scores at the .10 level and beyond are reported 

below in Illustration 3.

ILLUSTRATION 3.

Male RScP PAS Item Analysis

N=10

Test Item – (Correct Answer)


3.  I would rather be a research engineer than an industrial engineer. (True)

80% p value, r .613 (p .059)

8.  I am occasionally taken in by new books and ideas.  (True)

     90% p value, r .664 (p .036)

9. I often daydream about unsolved problems.  (True)

80% p value, r .613 (p .059)

10. I enjoy daydreaming about future projects, activities, or problems.  (True)

80% p value, r .613 (p .059)

12. I get my best ideas by daydreaming rather than relying on books, well-established authorities, or other people.  (True)  

      50% p value, r .613 (p .059)

13. If I had the talent, I would enjoy being a composer.  (True)

80% p value, r .613 (p .059)

14. I would rather edit than write a book.  (False)

80% p value, r .804 (p .005)

19. Daydreaming is a poor way to solve problems.  (False)

      80% p value, r .804 (p .005)

23. I prefer teachers who give well-organized courses and clear 

                  assignments to those who require independent reports and papers.  (False)

      70% p value, r .802 (p .005)

26. I often make judgments by my first impressions and feelings rather 

      than by a careful thinking through of the situation.  (True)

      60% p value, r .610 (p .061)

33. I think I am a practical rather than an imaginative person.  (False)

      60% p value, r .766 (p .009)

34. My friends think of me as an objective rather than an emotional 

      or expressive person.  (False)  

                 60% p value, r .571 (p .084)

What stands out is that one-third of the items is related to daydreaming as a 

means of solving problems or getting answers to them.  Other items underscore to a high 

degree the male preference toward expressing his emotions, using first impressions to 

derive insight into situations, and freedom to select topics for reports and papers rather 

than rely on teacher-generated ideas or topics.  A feeling of independence is felt 

throughout these items, and it should not be neglected to note that right-brain dominant 

thinking is connected with all of the item content in one way or another.     


In order to get a true perspective of the male RScP in relation to the entire study 

group, Table 11 provides an array of statistical insight.

TABLE 11.

RScP PAS Score Summary

N=48



 Raw Range
Mean
s.d.
T
Percentile


10 Male
18-36

28.40
5.50
71
98



38 Female
22-36

29.34
6.31
71
98


48 Total
18-36

29.14
4.18
71
98


Score Frequency and Distribution

N=48




Raw
N
RScP %ile
Nat’l %ile



18
1
2

54




22
3
8

79




23
1
10

84



24
1
13

88




25
5
23

92




26
3
29

93



27
1
31

96




28
3
38

98




29
8
54

98



30
1
56

99.1




32
8
79

99.6




33
4
88

99.8



34
2
92

99.9




35
1
94

99.9+




36
3
99

99.9+



37
0
99+

99.9+





38
0
99+

99.9+

As cited elsewhere, the RScPs who participated in the study were truly 

exceptional individuals, scoring at the 98th percentile overall on the PAS.  Unlike the 

college freshmen and sophomores who took the PAS back in 1968, mean scores for RScP 

men and women are nearly the same, revealing little, if any, gender bias in the test.  

Flexibility, Originality, Curiosity, Imagination

The four factors of creativity extracted from Williams’ Creativity Assessment 

Packet (CAP) showed interesting trends, both by factor analysis and by composite scores.  

In order of male RScP valuing, the highest average score was 2.80 out of 3 points 

possible for Curiosity.  Originality and Imagination tied at 2.70 points each, and 

Flexibility was least valued at 2.60 points.  Only one of the factors showed highly 

significant relationship to PAS scores—Originality, at r .719 (p .019).  The men’s 

composite scores ranged from 8 to 12 points (possible), with a mean of 10.80 points.  

This mean correlated significantly with PAS raw scores at r .640 (p .046).  Table 12 

provides a summary of the distribution of scores and their significance with the PAS.   

TABLE 12.

Male RScP Flexibility, Originality, Curiosity, Imagination Distribution

N=10

Key

Value 1 = Rarely or Never

Value 2 = Sometimes

Value 3 = Usually or Always

Flexibility

I___take different approaches, manifest a variety of ideas, with the ability 

to shift categories and move freely in detours of direction or thought.

Value

1
2
3

N

1
2
7

Mean 2.60


s.d. .69



Flexibility + PAS raw =  r .450 (p .176)

Originality

I___think in novel or unique ways, generate unusual responses and clever ideas away from the obvious.

Value

1
2
3

N

0
3
7

Mean 2.70


s.d. .48



Originality + PAS raw =  r .719 (p .019)

Curiosity

I___am willing to toy with an idea, be open to puzzling situations, ponder mystery of things, and follow a hunch just to see what happens.



Value

1
2
3




N

0
2
8




Mean 2.80


s.d. .42



Curiosity + PAS raw =  r .325 (p .358)

Imagination
I___have the power to visualize and build mental images, dream about things that have never happened, and feel intuitively.




Value

1
2
3

 


N

0
3
7

 


Mean 2.70


s.d. .48


Imagination + PAS raw = r .301 (p .398)

Composite
N=10

Values 
8
9
10
11
12

 


N

1
1
2
2
5




Mean 10.80


s.d. 1.47

Williams’ Total + PAS raw = r .640 (p .046)

Split-half reliability = r .634


A slightly different picture is created when the entire study group is analyzed.  

Table 13 reveals that portrait.

TABLE 13.

RScP Flexibility, Originality, Curiosity, Imagination Distribution

N=48 



Trait

Mean
s.d.
Value
1
2
3
+ PAS raw



Flexibility
2.66
.558

2
12
34
r .139  (p .34)



Originality
2.54
.544

1
20
27
r .123  (p .40)



Curiosity
2.68
.511

1
13
34
r .200  (p .17)



Imagination
2.81
.445

1
7
40
r -.019 (p .89)



 Total

10.70
1.48

3%
27%
70%
r .160  (p .27)







 

Contrary to the men’s ranked values (Curiosity, Imagination, Originality, Flexibility), the 

entire RScP study group valued Imagination, Curiosity, Flexibility, and Originality in 

descending order.  It should be noted that 70% of the group chose value 3 (usually or 

always) overall, causing a negatively skewed distribution and lowering the relationship 

to PAS scores to an insignificant .160 (p .27).  

Personality Disposition


The purpose of the Personality Disposition subtest from Pythagoras B / C, an 

experimental measure of verbal and nonverbal creativity, is to help identify those traits of 

character which are related to a more creative personality and lifestyle.  Lower raw scores 

tend to suggest the individual who is rule-ridden, inflexible, anxious, and perhaps 

“driven” toward perfectionism.  Higher scores, on the contrary, suggest greater flexibility 

in handling the demands of life and a personality construct that is less concerned with 

exactitude.  Over the years the average score has been 11 points, which is T-score 50, the 

50th percentile.  


In a close examination of the 6 RScP men who completed the Personality 

Disposition subtest, their average far exceeds the norm at 15.5 points (s.d. 1.51), which is 

T-score 64.7, the 92nd percentile.  The men’s PAS mean was equally high at 31.0 (s.d. 

3.57), T-score 76.0, the 99.5th percentile.  The two variables correlated r .552 (p .255), 

indicating some relationship between personality and preconscious mind activity 

although not statistically significant.  


And which traits tend to characterize the male RScP?  The frequency of trait 

choice tended to be well-defined.  In the first set of traits, Adaptability was valued by 

52% of the men.  In the second set, Open-mindedness was highly valued by 67%, closely 

followed by Originality at 33%.  In the third set, Persistence was chosen by 50%, then 

Poise at 33% and Progressiveness at 17%.  The last set of traits featured Sense of humor 

at 66% and a tie between Self-confidence and Self-control at 17% each.  Thus if the 

highest selected traits were listed in order of value, a character construct appears: 

Adaptability, Open-mindedness, Sense of humor, Persistence.  


How do the men compare with the women in personality preference?  There is 

nearly complete agreement with the exception of Sense of humor.  For the female RScP, 

Reliability foreshadowed Sense of humor by 3 percent as seen in Table 14.  

Statistically, the 39 RScPs obtained a PAS mean of 13.89 (s.d. 3.16), which 

correlated .268 (p .098), not highly significant; however, Personality Disposition and 

PAS T-scores (mean 59.3, s.d. 10.51) obtained a significant correlation of .373 at the .019 

level.  The split-half reliability of the Personality Disposition was .618 for the 39 RScPs 

and .742 for the 10 male RScPs. 

TABLE 14.

Personality Disposition Frequency Distribution and PAS Mean Raw Scores 

 



Male Frequency
Female Frequency
PAS Mean 





N=6
Percent

N=33
Percent

N = 39

Accuracy   

0
0

1
3

25.0

Adaptability  

5
83

17
52

30.6

Appearance   

0
0

0
0

0

Cheerfulness   

1
17

4
12

29.0

Conscientiousness  
0
0

11
33

28.3

Likableness 

0
0

0
0

0

Loyalty 

0
0

6
18

30.0

Open-mindedness 
4
67

17
52

29.6

Orderliness 

0
0

3
9

24.7

Originality 

2
33

7
21

27.9

Persistence 

3
50

11
33

29.6

Pleasing voice 
0
0

7
21

29.6

Poise 


2
33

5
16

27.6

Progressiveness 
1
17

7
21

31.2

Punctuality 

0
0

3
9

30.0

Refinement 

0
0

1
3

33.0


Reliability 

0
0

13
39

27.4

Self-confidence 
1
17

5
16

31.5

Self-control 

1
17

3
9

25.0

Sense of humor 
4
66

11
33

29.9

CHAPTER V

SUMMARY, CONCLUSIONS, RECOMMENDATIONS

“[Creativity] shows up as an open awareness that allows me to intuitively integrate impressions from many sources to facilitate objectives.”

RScP #4


The purpose of this chapter is to draw to a close some of the more significant 

aspects of the study and to proffer ways in which creativity and the Religious Science 

Practitioner might be explored in future research projects similar to this one. 

Summary


The beginning of chapter 2 dealt with the importance of creativity in the growth 

and development of the well-adjusted individual, then shifted emphasis to the historical 

background of five assessment instruments that became the means to measure various 

dimensions of creativity in the Religious Science Practitioner.  These were

(1) four psychological colors (blue, green, red, yellow) correlated with four basic Jungian types (thinking, sensing, intuition, feeling), 

(2) the Preferential Shapes Test, which is a ranking of five universal symbols (square, circle, cross, triangle, spiral), 

(3) four elements of creativity (flexibility, originality, curiosity, imagination) as developed by Frank Williams in his Creativity Assessment Packet (CAP),

(4) the Preconscious Activity Scale by Holland and Baird, a measure of originality, and 

(5) the writer’s Personality Disposition subtest from Pythagoras B / C, a measure of verbal and nonverbal creativity.  

In conclusion, a brief introduction to the United Church of Religious Science and its 

practitioner program helped lay a foundation of understanding regarding the subjects who 

participated in the study.   


Chapter 3 presented a defense for the case and field study approach as the most 

effective method to handle the research findings of the 10 RScP men in the study.  

Selection of the Religious Science Practitioners was accomplished through Internet 

contact with active RScPs across the United States.  Lastly, a detailed explanation of the 

five assessment instruments was presented.


Chapter 4 examined the research findings.  It approached the task by looking 

deeply into the performance of the 10 male RScPs on each of the independent variables 

in the study followed by a summary view of all 48 RScPs.   

Conclusions

(1) The men’s PAS raw scores correlated negatively with age, indicating significantly that the younger the age, the higher the raw score on the PAS. 

(2) The men’s valuing of creativity generated an average of 3.4 sentences and demonstrated a positive but not necessarily significant relationship with PAS scores.  Therefore it seems plausible to assume that the preconscious mind is so very much a part of the life and work of the male practitioner that his use of it is not necessarily increased or decreased based on the degree to which creativity is prized.

(3) The men’s first choice of the four psychological primary colors did not correlate significantly with the PAS, however, the men’s first and second color preferences (blue, green) are correlated with traits that distinguish the sensate-thinker. 

(4) Although the men’s third-choice shape preference did not attain a significant correlation with the PAS, the men’s overall personality construct was established: Spiral—Circle—Triangle—Cross—Square.  As featured third, the triangle symbolizes the men’s current creative process, that of dreams and visions.  When preceded by the circle and followed by the cross, these three shapes suggest that male RScPs find success in unity, integrity and wholeness and are motivated by relationships as these connect with their dreams and visions.

(5) The Preconscious Activity Scale was the dependent variable in the study.  The men averaged 28.4 points on the Scale, an extremely high score, placing this group at the 98th percentile, a rarity of 2 out of 100 people in the unselected population.  One-third of the test items were statistically significant based on a biserial correlation.  The items were strongly related to the use of  daydreaming as a means of solving problems or getting answers to them.  In one way or another, right-brain dominant thinking is connected to these significant test items.        

(6)  The four factors of creativity from Williams’ Creativity Assessment Packet—

flexibility, originality, curiosity, imagination—showed moderate relationship   to PAS scores with the exception of originality, which obtained a .01 level.  The total scores, however, did correlate significantly with the PAS at the .04 level.  This leads one to believe that the overall factors of creativity tested were also factors imbedded in the PAS as well.

(7) The men’s average score on the Personality Disposition subtest was highly

significant at the 95th percentile.  An analysis of preferred character traits  showed a strong preference for adaptability, open-mindedness, sense of humor, and persistence.  The relationship between raw scores on the Personality Disposition and PAS correlated positively but insignificantly.     

Recommendations


The following recommendations are suggested for future research into the area of 

creativity and the Religious Science Practitioner.

(1) Conduct a similar study using female RScP subjects.  What factors tend to be significant for them and not for male RScPs?

(2) Do a factor analysis of the significant items on the PAS for both male and female subjects.  Construct an abbreviated Preconscious Activity Scale based on the results that could be used for RScP selection and classification.  Work up a set of norms that would then become the basis for future reports.

(3) Spin-off research could be conducted utilizing the highly significant factors uncovered by this study: blue preference, triangle preference, and so forth.

(4) Because Arrien’s Preferential Shapes Test showed a significant relationship to preconscious activity, a study that would further an awareness of Arrien’s work in relation to creativity and spirituality could be useful to an appreciation of the RScP.

(5) Based on this study, provide the RScP with a useful assessment instrument

for client use.  The Preconscious Mind Inventory (PMI), a prototype, is provided as an example (Appendix C and D). 

APPENDIX


A.  Pythagoras Form B protocol

B. Creativity and the Religious Science Practitioner Survey

Dear Responder,

In the Survey that follows, I have kept personal information to a minimum to insure confidentiality.  The information gleaned from this research will be grouped into categories and subjected to statistical analysis, therefore, individuals themselves will not be cited in the study.  As an incentive, those who submit a completed Survey will receive, in return, a written review of my findings, which I’m hoping will enhance a greater awareness of the value of creativity in sacred healing practice.  

Directions:  Please respond openly and honestly.  When through, whichever is more convenient, email your responses to ggrove141@aol.com or mail them to me: 

Dr. Greg A. Grove, 136 Fulton Place, Windsor, CA 95492.  Thank you in advance!  

CREATIVITY AND THE RELIGIOUS SCIENCE PRACTITIONER 

SURVEY

Email address: _____________________________     Sex:  _____Male   _____Female

     Age Group:       ____20-29  ____30-39   ____40-49   ____50-59   ____60 and older

Of what value is creativity in your practice?

1)  Rank these four colors from (1)  Most Preferred to (4) Least Preferred.

_____Blue
_____Green
_____Red
_____Yellow

2)  Rank these five shapes from (1) Most Preferred to (5) Least Preferred.

Triangle
Circle

Cross

Square

Spiral

_____

______
_____

_____

_____

3)  Indicate which number (1, 2, 3) best describes your behavior.  

1 = Rarely or Never    2 = Sometimes    3 = Usually or Always

I ______ take different approaches, manifest a variety of ideas, with the ability to shift categories and move freely in detours of direction or thought.

I ______ think in novel or unique ways, generate unusual responses and clever ideas away from the obvious.

I ______ am willing to toy with an idea, be open to puzzling situations, ponder the mystery of things, and follow a hunch just to see what happens.

I ______ have the power to visualize and build mental images, dream about things that have never happened, and feel intuitively.

4) In each group below, draw a line under the one trait that is most developed 

in your life.  

Group I



Accuracy


Adaptability

Appearance

Cheerfulness

Conscientiousness

Group II

Likableness

Loyalty

Open-mindedness

Orderliness

Originality

Group III
Persistence

Pleasing voice

Poise 

Progressiveness

Punctuality

Group IV

Refinement

Reliability

Self-confidence

Self-control

Sense of humor

5)  Answer (T)rue or (F)alse.

____1.  I would rather be a senator than a philosopher.

____2.  I would rather be an efficiency expert than a musician.

____3.  I would rather be a research engineer than an industrial engineer.

____4.  In writing a report or paper, I find the searching for ideas the most 

distasteful process.

____5.  I rarely come up with novel ideas.

____6.  I would rather be a business promoter than a psychologist.

____7.  I would rather be an engineer than an artist.

____8.  I am occasionally taken in by new books and ideas.

____9.  I often daydream about unsolved problems.

____10. I enjoy daydreaming about future projects, activities, or problems.

____11. I would rather be a research scientist than a scientific administrator.

____12. I get my best ideas by daydreaming rather than relying on books, 

well-established authorities, or other people.

____13. If I had the talent, I would enjoy being a composer.

____14. I would rather edit than write a book.

____15. I would rather be a leader than an inventor.

____16. I often try to be alone so I can think things through.

____17. I am regarded as a person of many ideas.

____18. I would prefer living a life like that of Thomas Edison rather than 

that of Sigmund Freud.

____19. Daydreaming is a poor way to solve problems.

____20. I am interested in psychology and psychiatry.

____21. I would rather be an influential public figure than a creative artist.

____22. I am quiet rather than an expressive person.

____23. I prefer teachers who give well-organized courses and clear assignments 

to those who require independent reports and papers.

____24. I have to learn things in my own way rather than accepting ideas or relationships 

suggested in textbooks, etc.

____25. The way to solve difficult problems is by thorough planning and good

organization of your time.

____26. I often make judgments by my first impressions and feelings rather than 

by a careful thinking through of the situation.

____27. I would like to be an inventor.

____28. I solve intellectual problems by careful, logical thinking.

____29. I would rather be an experimental than a clinical psychologist.

____30. If I had the necessary talent, I would enjoy being a sculptor.

____31. I enjoy problems for which you can obtain precise answers.

____32. I would rather be a writer than a banker.

____33. I think I am a practical rather than an imaginative person.

____34. My friends think of me as an objective rather than an emotional or 

expressive person.

____35. I begin projects by daydreaming about how they might be done.

____36. My friends regard me as somewhat absent-minded.

____37. I am more of a realist than an idealist.

____38. I often act without thinking.

THIS CONCLUDES THE SURVEY.

C. Preconscious Mind Inventory (PMI)

CONCEPTUAL INSIGHT

Directions:  Look at the pairs of words below.  Write S for similar meaning and O for opposite meaning on the lines provided.  Write DK for don’t know if you are uncertain of the answer.  Do not guess.  (r _____ – w _____  = _______)



____ high—low

(1)   25



____ go—leave

(2)   27

Name ______________________________

____ large—great

(3)   28

____ bitter—sweet

(4)   30

Phone _____________ Email ___________

____ begin—commence
(5)   31

____ accept—take

(6)   33

Date _______________________________

____ find—lose

(7)   34

____ expand—contract
(8)   35

COLOR PREFERENCE

____ shrill—sharp

(9)   36

Directions:  Rank the colors below from 

____ fault—virtue

(10) 38

(1) Most Preferred to (4) Least Preferred.

____ command—obey
(11) 40

Write your preferences—1, 2, 3, 4—in  the  

____ tease—plague

(12) 41

space provided.

____ similar—different
(13) 42

____ delicate—tender

(14) 44

_____ red

____ careless—anxious
(15) 44




____ diligent—industrious
(16) 47

_____ blue

____ masculine—feminine
(17) 49

____ conceded—deny

(18) 50

_____ green

____ linger—loiter

(19) 51
 

____ accept—reject

(20) 53

_____ yellow

____ vanity—conceit

(21) 54

____ appeal—beseech
(22) 55

SYMBOL PREFERENCE


____ docile—refractory
(23) 57

Directions:  Rank the symbols below from

____ knave—villain

(24) 59

(1) Most Preferred to (5) Least Preferred

____ confer—grant

(25) 60

as you did above.  

____ acquire—lose

(26) 61

____ compute—calculate
(27) 63

_____ square

____ repress—restrain
(28) 64

____ depressed—elated
(29) 65

_____ cross

____ hoax—deception
(30) 67

____ reverence—veneration
(31) 69

_____ circle


____ vilify—praise

(32) 70

____ accumulate—dissipate
(33) 72

_____ spiral

____ apathy—indifference
(34) 73

____ contradict—corroborate
(35) 74

_____ triangle

____ extinct—extant

(36) 76

____ assiduous—diligent
(37) 77

____ amenable—tractable
(38) 78

(2)   (3)   (4)   (5)   (6)   (7)   (8)  (9)   

____ suavity—asperity
(39) 80

48   54    59    65    71   76    82   87

____ encomium—eulogy
(40) 82
       

                                      
 

INTERESTS AND ACTIVITIES   /   PERSONALITY DISPOSITION

Directions:  Use the numbers below to indicate your level of interest 

for each subject or activity.






3 = Much




(4)   2  






2 = AVERAGE



(5)   4






1 = Slight




(6)   6

 




0 = None




(7)   8












(8)   10




_____ music


_____ sports


(9)   12





_____ art


_____ travel


(10) 14




_____ math


_____ business

(11) 16




_____ science


_____ social life

(12) 18




_____ history


_____ animals


(13) 20




_____ reading


_____ spirituality

(14) 22

 










(15) 24

_____ _____
_____
_____
_____ _____


(16) 26












(17) 28












(18) 30

Directions:  In each group below, mark the ONE trait that is most developed
(19) 34

in your life.  Mark only one trait per group.





(20) 36











(21) 40












(22) 43

Group I


Group III


(23) 47

(1) accuracy    

(2)
(1) punctuality

(1)
(24) 50

(2) conscientiousness
(4)
(2) persistence

(5)
(25) 53

(3) appearance

(1)
(3) poise

(4)
(26) 56

(4) adaptability
(5)
(4) pleasing voice
(2)
(27) 60

(5) cheerfulness
(3)
(5) progressiveness
(3)
(28) 63









(29) 66

Group II


Group IV


(30) 70

(1) orderliness

(2)
(1) self-control
(2)
(31) 73

(2) loyalty

(4)
(2) refinement

(1)
(32) 77

(3) likableness

(1)
(3) reliability

(4)
(33) 80

(4) open-mindedness
(5)
(4) self-confidence
(3)
(34) 85

(5) originality

(3)
(5) sense of humor
(5)
(35) 87 









(36) 90

    (4)   (5)   (6)   (7)   (8)   (9)   (10)  (11)  (12)  (13)  (14)  (15)  (16)  (17)  (18)  (19)  (20)

L  26   30    33   36    40    43    46     50     53    56     60     63    66     70     73    76     80

R   2
 6    10   14    18    22    26     30     34    38     42     46    50     54     58    62     66

Preconscious Mind Inventory ~ Greg A. Grove, Ph.D. Education, MSc. Psychometrics

Permission granted to photocopy this form for RScP use in private practice.

Revised edition ~ January 2004

C.  Preconscious Mind Inventory Examiner’s Manual

PRECONSCIOUS MIND INVENTORY 

Examiner’s Manual ~ 2004

Devised by Greg A. Grove, Ph.D., Educational Therapist

Introduction

The Preconscious Mind Inventory was devised to assist the licensed RScP in gathering useful information quickly about a client.  The Inventory can be completed within 5 minutes and scored in 2 minutes.  The Inventory may be used at the first session and then administered later on, say, after 3 or more months, to document change in consciousness and behavior.

Administering the Inventory

The client is given the Inventory with a pen/pencil to record his responses.  After completing the basic information about himself on side 1, he is directed to take CONCEPTUAL INSIGHT first.  Make certain the client understands the directions before answering the items.  Random guessing is not encouraged because in scoring this subtest wrong answers are subtracted from right ones.  Thus guessing could penalize the client greatly; besides, the objective is to understand his fund of knowledge rather than to encourage guesswork.  

Because CONCEPTUAL INSIGHT is a silent reading test, do not pronounce or define any of the words for the client.  If the client mentions that he doesn’t know several of the words, say that no one is expected to know all the words.  The list spans words from grade 3 through post-graduate school. 

After completing CONCEPTUAL INSIGHT, the client moves to COLOR PREFERENCE and SYMBOL PREFERENCE.  These are straightforward and easy to do.  Red, blue, green, and yellow are the four psychological primary colors to which Jung referred in his writings.  He felt that most people could see and identify these colors.  If the client asks which shade or hue is intended, the answer is none.  The client is to “see” the colors in his mind in whatever shade or hue he desires.  Regarding the symbol preference task, if the client is uncertain as to what the symbols look like, you are permitted to draw them on his paper.  Please note that for this inventory the cross is a “plus sign” rather than a “Christian cross,” and the spiral looks like a clock spring.  The other symbols are easy to replicate.

After completing side 1, the client completes side 2, INTERESTS AND ACTIVITIES and PERSONALITY DISPOSITION.  Directions are read silently by the client and followed as given.  The word lists on this page are not pronounced or defined for the client.  This may frustrate him, but the task was normed using this approach, and to define terms could invalidate the accuracy of these subtests.

When through, take the Inventory from the client and score it later.  This is to preserve the validity of the Inventory and to prevent the client from asking curious questions about the tasks or pressing for an interpretation in the moment before you have had a time to reflect on the deeper meaning of the client’s responses.

Scoring Procedures

When the client finishes the Inventory, the only subtest that requires an answer key is the first one, CONCEPTUAL INSIGHT.  Align the key to the client’s sheet.  Make a mark by any answer that is wrong.  Ignore blanks and DK answers.  Next, add up the number of right answers and record that number in the space provided at the top next to “r” for “right.”  Now add up the number of wrong responses and record that number next to “w.”  Subtract to get the raw score (number correct).  Blanks and DK responses are not scored.   For example, James got 32 right, missed 5, wrote DK one time, and left the rest of the test blank.  We subtract 5 from 32 and get 27.  Looking to the right, the numbers in parentheses (  ) are raw scores.  You see (27) and next to it is the T-score for (27), which is 63.  What does this mean?

A T-score is an equal unit score that can be added and averaged.  T-scores are transformed scores that incorporate the average score and standard deviation of the norming group.  Often T-scores are used in research, and you can use them to derive an insight into the types of clients that are drawn to you by averaging these and keeping them on file.  Further, percentiles cannot be averaged because they are rank scores and not percentage correct scores.  It will take just a moment to memorize this formula for interpreting T-scores:

T-scores 20 = Help Urgent




T-scores 30  = Help Needed
T-scores 40  = Below Average   

T-scores 45  = Slightly Below Average
T-scores 50  = AVERAGE
T-scores 55  = Slightly Above Average
T-scores 60  = Well-Adjusted
T-scores 70  = Excellent

T-scores 80  = Very Superior
Using this method, a T-score of 50 is mid-point and considered average.  Scores above and below 50 indicate degrees of activity or passivity, strength or weakness, mastery or need.  Throughout the Inventory the T-scores are always next to (or below) the raw scores, making this arrangement convenient for interpretation of the client’s performance.  However, it is unwise to mention these scores to the client so as not to increase anxiety in the perfectionist type.  If the client asks about the numbers next to the items, simply tell him they assist you in scoring the Inventory, then gently encourage the client to get back to completing the task before him.  It probably goes without saying that the Key is never where the client can see it while working on the Inventory.

To score COLOR PREFERENCE, circle the first and last choices.  The first choice is the client’s most preferred color and suggests his strongest mode of psychological function.  There are no T-scores for this subtest.

To score SYMBOL PREFERENCE, circle the third item.  This is where the client’s core work is occurring presently.  What may be of help for you—to see the symbols in order from most to least preferred—is to draw them quickly to the right of the client’s numbered responses.  As you gain facility in the interpretation of this subtest, having the symbols drawn in preferred order will speed up the interpretation aspect for you that will be discussed in the next section of this manual.

To gain insight into whether your client is similar or dissimilar to 35 RScPs surveyed on this task, refer to the following answer key:





Color

Points

Symbol





Red

1

Square





Blue

2

Cross





Green

3

Circle





Yellow

4

Spiral





-------

5

Triangle

Here’s an example.  Mick wrote the following on his protocol:





2 – red

(1)





1 – blue
(2)






3 – green
(3)





4 – yellow
(4)





4 – square
(1)





2 – cross
(2)





1 – circle
(3)





3 – spiral
(4)





5 – triangle
(5)

The points per item are given for you above in parentheses.  These do not appear on the client’s paper because they might influence his numbering of the items.  Now, to derive the client’s total points find his most preferred color and read its point value.  For Mick, it is blue, 2 points.  Then find the most preferred symbol and do the same.  For Mick it is the spiral, 4 points.  Add and consult the raw score in parentheses and T-score below (which also appears on the Inventory for your use).

(2)   (3)   (4)   (5)   (6)   (7)   (8)  (9)   

48   54    59    65    71   76    82   87

Mick’s 6 points are equivalent to T-score 71.  You can now compare his choices to the relative standing of 35 RScPs surveyed.  In this instance, Mick’s selection of the spiral and the color blue is very much like the above average practitioner’s selection.  Scores  above 4 suggest more-than preconscious mind development of the average RScP.

To score ACTIVITIES AND INTERESTS, add up the numbers in the first column and record the total on the line directly below the column.  Do the same for the second column.  Then add the two to derive a total score.  Now refer to the raw scores and T-scores to the right of the columns.  Circle the raw score and T-score.  For example, Larry’s total is 25, which is T-score 53.  This suggests average development.

o score PERSONALITY DISPOSITION, add up the numbers to the left of each trait indicated by the client.  Then refer to the L(eft) marked norms.  For instance, Marci’s most developed traits are Adaptability (4), Loyalty (2), Pleasing voice (4), and Self-confidence (4).  Her score is 14 points, which is T-60.  This suggests well-adjusted development.  

Additionally, you may want to know how your client compares to the average RScP personality.  Based on 35 RScPs surveyed across the United States, the score is derived similarly by using the numbers in parentheses to the right of each trait.  Again, using Maci’s choices, her points are Adaptability (5), Loyalty (4), Pleasing voice (2), and Self-confidence (3), which add to 14 points, T-score 42, average development.  This feature can guide you toward appreciating and measuring differences between the client’s actual and desired (future) trait development.

Meaning and Interpretation of Client Scores    

The following does not have to be memorized, but it should be learned.  It is also helpful not to have this material where the client can see it, otherwise, the client may ask to read it, which he should not do.  It is by far a better approach to make notes and have them handy when discussing general trends of the client’s performance on the Inventory, if you choose to do so.

CONCEPTUAL INSIGHT

This subtest taps several cognitive functions.  (1) The client must recognize the words; (2) he must recall their meaning; (3) he must use critical thinking skills to determine the pair’s conceptual status, similar or opposite.  This task provides a glimpse into the client’s reading potential, his fund of knowledge, school-related learning, and verbal intelligence.  Below average T-scores signal problems in deriving meaning from written and oral language, and may prompt further assessment with a learning specialist.  Above average T-scores suggest higher level thinking skills are possible, more challenging school work, special aptitude in speaking or writing.  The chart below summarizes approximate levels of performance based on adult norms.

Raw Score
Reading Level

IQ Level
Percentile Equivalent
Class

    
0-3

2nd thru 3rd grade
62-66

1st 


Help Urgent

5-10

4th thru 6th grade
67-83

2nd thru 14th 

Help Needed

11-14

7th thru 8th grade
84-92

16th thru 31st 

Below Ave.

15-24

8th thru 12th grade
93-115

34th thru 82nd 

AVERAGE

25-31

2yr thru 4yr college
116-130
84th thru 97th 

Well-Adjusted

32-40

Graduate School
131-164
98th thru 99.9th 
Superior


COLOR PREFERENCE

Which color did the client choose first?  This represents his most commonly used psychological function.  This is the mode or function through which the individual orients himself to his experience.  While each client carries the potential for all four modes, one mode is used habitually more frequently than the others.  Here in this Inventory we correlate four psychological primary colors to the four psychological functions as Jung did in his dream and personality writings.

BLUE represents the TOUGH-MINDED/THINKING function.  As a function, blue tells what a thing is.  The thinking function analyzes and interrelates elements that are perceived, giving an order to perceptions.  Thinking orders observed facts and data in an objective way and, in so doing, satisfies the innate drive toward order and meaning.

The blue Tough-minded/Thinking client tends to be analytical, solving problems using cause-and-effect reasoning.  He strives for impersonal, objective truth, yet is reasonable and fair.  A psychological stress on blue may indicate a need for tranquility and peace or for a calm and orderly environment, or it may imply a certain quietness of spirit.  In work situations will want mutual respect among workers. 

RED represents the FRIENDLY/FEELING function.  As a function, red deals with the elements as well, however, its purpose is to tell what value the perceptions may hold.  This is a function of judgment and, as such, is more of a subjective activity than thinking.  It tends to order one’s perceptions in a more involved manner than thinking, which remains objective.  Feeling as a function tells the client whether or not a thing is agreeable or disagreeable, good or bad, acceptable or not acceptable. 

The red Friendly/Feeling client tends to be sympathetic, guided by personal values; tender-hearted, striving for harmony and individual validation; compassionate and accepting of others.  Psychologically, red is representative of vigor, impulsiveness, vitality and, frequently, extroversion.  Strong stress on red may indicate an individual who seeks intensity of experience and certain fullness in living.  In work situations will use values to reach conclusions and will feel rewarded when other people’s needs are met. 

GREEN represents the OBSERVING/SENSING function.  As a function, green deals with the perceptions that come through the five senses.  Sensation tells you that a thing exists and is the result of conscious perception: you look, you hear, you touch, and so forth—you perceive how things are.  Your senses describe for you your tangible realities.

The green Observing/Sensing client tends to focus on what are real and actual, values practical applications, notices details.  He observes and remembers sequentially, is “here and now” oriented, and trusts experience.  Green is linked to such attitudes as firmness, constancy, and resistance to change.  A strong stress on green may indicate a wish to impress others, a need to be recognized, or a need to control others.  The green client may place an equally high value on the ego, the “I” of personality.  In work situations will reflect on experience and standard ways to solve problems; will seldom make errors of fact; will present the details of his work first instead of an overview (yellow). 

YELLOW represents the INTROSPECTIVE/INTUITING function.  As a function, yellow is an activity that grasps inner meaning and significance; it tells where a thing may have come from, where it may go, how it might become something other than its present form.  Intuition is the function that deals with possibilities and probabilities and, as such, seems to be a sort of instinctive apprehension.  It is a form of perception through the unconscious and seems to carry with it an almost intrinsic certainty.  Yellow is the color of imagination and of the future; it moves toward the new, the developing, and the unformed.  

The client who places a strong emphasis on yellow may be desirous of release from stress, hoping for some greater, more relaxed, future happiness; tends to focus on the “big picture” of possibilities, values imaginative insight, and sees patterns in the abstract and the theoretical.  He is future-oriented and trusts inspiration.  In work situations will enjoy solving complex problems, learning a new skill, but may ignore or overlook facts.

The last choice suggests the client’s least developed or used mode of function, thus:  

When blue is least preferred, a strong avoidance may imply a restless behavior and much agitation.  In healing, blue light is the therapy employed in calming the blood pressure, pulse, and respiration rate.

When red is least preferred, avoidance may suggest a seeking of protection from over-stimulation and from an environment experienced as too threatening.  In color therapy, red light is recommended for accelerating all physical functions and serves the purpose opposite to that of blue light.

When green is least preferred, some conflict may be standing in the way of achieving recognition.  Green light in color healing and therapy is used for numerous types of conditions and their cures.

When yellow is least preferred, a strong avoidance may indicate hopelessness and a possible confrontation with disappointment.  In color therapy and healing, yellow light is thought to provide mental stimulation and to have a cleansing effect upon the nervous system.

GOING DEEPER: PERCEPTION AND JUDGMENT  

The first two colors, red and blue, tell how the client organizes information and comes to conclusions, how he judges.  The second two colors, green and yellow, tell how the client takes in information and perceives it.  

If you like, you can mark which color is more preferred in each of these pairs.  Remember, the lower the number, the greater the preference.  For instance, Frank orders his colors 2 – red, 1 – blue, 3 – green, 4 – yellow.  From this we gather that his strongest function is blue Tough-minded-Thinking and his least developed function is yellow Introspective-Intuiting.  Moreover, Frank prefers to organize the information through logic and analysis, and acquires this information through intense observation.  

SYMBOL PREFERENCE

First, look at which symbol was the client’s 3rd choice.  This is the most significant position because it reveals the client’s present growth process.  

The TRIANGLE client is in involved in the process of visions, goals and dreams, and needs to honor these to activate his powers of inspiration, self-discovery and revelation.  This client needs to avoid excesses and not live so much in the future that he accomplishes nothing in the present.  The appropriately engaged client may experience a burst of energy toward actualizing new pursuits. 

The CIRCLE client is involved in individuation, the act of achieving and experiencing independence, wholeness, and integration.  When attained he will experience creative and restorative abilities.  This client needs space in which to develop his own identity.  He fears most a situation that will entrap, restrain, or restrict him.  When this process is frustrated, the client may become intensely self-absorbed, even narcissistic.  Allow space and time to initiate deeper levels of communication.

The CROSS client is involved in the process of relationship.  The relationship aspect pertains not only to others but also to groups, to a project, and to him.  This client places high value on integrating, synthesizing, and balancing his need for connection.  He may love collaborative work, value quality, not quantity, of time spent with others.  Assist the client by honoring his need to express caring.  His greatest fears are loss, abandonment, and isolation.  

The SQUARE client is involved in the process of attaining stability and security.  His immediate need is to stabilize and implement creative endeavors by looking to the tangible, by becoming productive.  He longs to build, to implement a plan, to manifest ideas.  His greatest fear is that nothing will be accomplished and time wasted.  Thus he has a strong need for accountability, consistency, and completion.  Like the circle client, the square values integrity and authenticity.   

The SPIRAL client is involved in the process of change and evolution—of returning to the same point or place again and again, but at a different level.  Variety is key.  All this results in a new perspective of people, places, and things.  If honored and trusted, change will release a great deal of positive energy through him.  Stress flexibility and creativity—two vital elements as the spiral client initiates and follows up on projects.  Share the client’s excitement about the options he is considering.  Carried to an extreme, the spiral client may initiate chaos to experience momentary excitement or to escape from boredom.

The other positions of these symbols are important to a complete understanding of the client’s persona.  The first position suggests where the client thinks he is, presently; the second position reveals the client’s strengths; the fourth position suggests the client’s motivation; and the fifth position unearths old, unfinished business.  

For instance, let’s look at this example.  William ordered his symbols 1—cross, 2—spiral, 3—circle, 4—triangle, 5—square.  William sees himself (cross) as valuing relationships, his strengths (spiral) are change and variety, his present state of conscious or unconscious development (circle) are wholeness, integration, and independence, his motivation (triangle) are goals and dreams, and his unfinished business (square) pertains to issues surrounding stability and security.  If you desire to go deeper into this fascinating method of analysis, refer to Signs of Life: The Five Universal Shapes and How to Use Them by Angeles Arrien, Ph.D. (1998).

INTERESTS AND ACTIVITIES

This subtest features two aspects.  The first column lists academic subjects the client has experienced throughout his schooling.  The second column lists non-academic activities, some of which are vocational or recreational in nature.  Look for which column (if any) is more developed (higher number of points).  Extreme point differences in column totals signal imbalances, which may or may not impinge on the client’s sense of getting along with life’s demands.  When the first column’s choices are mostly 0’s or 1’s, perhaps a learning disability is in effect or the client has had a bad experience going through school.  If the second column is underdeveloped, perhaps the client is a loner and not involved with people, events, and experiences outside of scholarly pursuits.  You can also use this subtest to engage a discussion relative to the client’s hobbies or similar interests.

PERSONALITY DISPOSITION

This subtest is the only one with two scoring systems.  The numbers to the left of each term are values 1, 2 that suggest structured, conforming, dependent behaviors, while values 4, 5 suggest unstructured, nonconforming, independent traits in the client.  

The values to the right of each trait are ordered from low to high trait development in the lives of RScPs (n=35), derived from a recent survey conducted throughout the United States.  This scale may be used to compare the client’s degree of trait develop in relation to that of the average RScP.

E.  Creativity and the RScP:  Survey Summary Results

Part I:  Introduction

An experimental Survey in five parts was emailed to Religious Science Practitioners across the United States.  Responses to the Survey items were completed and either emailed or mailed back to me.  Out of 43 Surveys received, 40 (93%) were fully completed and usable for statistical analysis.

The Big Picture

It might be helpful to get the overall picture of this select group of RScPs first.  I say “select” because those who responded probably did so because (1) they were interested in the topic; (2) they have an interest in research studies; (3) they have an interest in psychology; or (5) they wanted an opportunity to address the topic of creativity and their practice as spiritual counselors.  These, of course, are assumptions on my part and may or may not reflect the motives of any of the responders.  However, you responded and for that I am grateful.

Of the 40 responders, 18% were male and 82% were female.  Based on age groups, 2.5% were 30-39, 22.5% were 40-49, 27.5% were 50-59, and 47.5% were 60 and older.

The dependent variable in the study was item number 5, the Preconscious Activity Scale (PAS) developed by Drs. Holland and Baird (1968).  This is a brief measure of originality (creativity) in adults and was normed on more than 6,000 males and 6,000 females in several hundred colleges and universities across the United States.

In their research, Holland and Baird discovered that those who score high on the PAS have more access to what they considered to be the means for creative expression: the preconscious mind.  This mind, first mentioned in the writings of Sigmund Freud and later developed by psychiatrist Lawrence Kubie, exists between the individual’s conscious and unconscious (subconscious) mind.  We tap the preconscious mind when daydreaming, for example.

Your score on item 5 was used to determine the relative significance of RScP psychological primary color preference by psychiatrist Carl Jung (item 1), universal symbol preference by artist-psychologist Angeles Arrien (item 2), four factors of creativity by psychologist Frank Williams (item 3), and the Personality Disposition subtest from Pythagoras B / C: a test of verbal and nonverbal creativity by me (item 4).  At the conclusion of this article I will list these sources in detail in case you would like to use them for personal growth.

Now as a point of reference I would like you to retake a few of the Survey items just before I discuss them.  The items that require a knowledge of answers or procedures to derive your score will be explained.

Jungian Typology and Color Symbolism

Item 1:  Rank these four colors from (1) Most Preferred to (4) Least Preferred.  Use the numbers 1, 2, 3, and 4 to do this below.

____blue

____green

____red

____yellow

Out of 40 Rscps, 40% chose blue, 20% green, 35% red, and 15% yellow.  These colors were purposely listed from most to least preferred based on prior studies of color preference.  Thus, with the surveyed RScP, red is more preferred to green, the significance of which will be discussed later.

The reason for incorporating color preference into this study is that it reveals human behavior relative to creativity based on a few prior research studies on this topic.

In looking to origin, Jung postulated four basic psychological functions: thinking, feeling, intuition, and sensation.  These are the four ways each individual orients himself to his experience.  While each of us carries the potential for all four modes, one mode is used habitually more frequently than the others.  Thus the individual is said to be a type: a “thinking type,” “feeling type,” “intuitive type,” or “sensate type.”  In Jung’s dream and personality writings, he made the association of psychological primary colors to types, therefore,

If you chose BLUE first, you value thinking highly, which is that function that tells you what a thing is.  The thinking function analyzes and interrelates elements that are perceived, giving an order to your perceptions.  Thinking orders observed facts and data in an objective way and, in doing so, satisfies the innate drive toward order and meaning.  You tend to be analytical, logical problem-solvers using cause-and-effect reasoning; “tough minded”; strive for impersonal, objective truth, yet reasonable and fair.

If you chose GREEN first, you prize sensation, a function that deals with the perceptions that come to you through your five senses.  Sensation tells you that a thing exists and is the result of conscious perception—you look, you, hear, you touch, and so forth—you perceive how things are.  Your senses describe for you your tangible realities.  You tend to focus on what is real and actual; value practical applications; notice details; observe and remember sequentially; present-oriented and trust experience.

If you chose RED first, you regard feeling highly.  As a function feeling deals with the elements as well, however, its purpose is to tell you what value your perceptions may hold.  This is a function of judgment and, as such, is more of a subjective activity than thinking.  It tends to order your perceptions in a more involved manner than thinking, which remains objective.  Feeling as function tells you whether or not a thing is agreeable or disagreeable, good or bad, acceptable or not acceptable.  You tend to be sympathetic; guided by personal values; “tender hearted,” and strive for harmony and individual validation; compassionate and accepting.

If you chose YELLOW first, you esteem intuition.  Intuition as a function is that activity that tends to grasp inner meaning and significance; it tells you where a thing may have come from, where it may go, how it might become something other than its present form.  It is the function that deals with possibilities and probabilities and, as such, seems to be a sort of instinctive apprehension.  It is a form of perception through the unconscious and seems to carry with it an almost intrinsic certainty.  You tend to focus on the “big picture” of possibilities; value imaginative insight; see patterns and meaning in the abstract and the theoretical; future-oriented and trust inspiration.

Now, is there a relationship between the primary color chosen and level of PAS performance?  Do certain colors relate to higher or lower levels of creativity?  The answer is yes.  From highest to lowest scores, the average PAS score was 99.4 percentile for yellow preference, 98th percentile for blue, 98th percentile for green, and 96th percentile for red.  For those unfamiliar with percentiles, a percentile is a rank score (rather than percent correct).  As a rank score, imagine there are 100 people standing in a straight line.  The individual at the 50th percentile would be 50th in line (the midpoint).  The highest percentile rank on the Pas is 99.9+.  The average PAS score for this group was 98th percentile, a rarity of 1 out of 50 in the general population.  In other words, the 40 RScPs surveyed present at the upper 2 percent of the population in originality (creativity) potential.  This is considered “gifted.”

Thought:  Is your primary color description similar to “you”?  As a practitioner, how might knowing this information about function help you to deal with a client who is another “color”?

Preferential Signs Test

Item 2:  Rank these five shapes from (1) Most Preferred to (5) Least Preferred.  Use the numbers 1, 2, 3, 4, 5 to do this now.

___triangle

___circle

___cross

___square

___spiral

This task comes from the research of Dr. Angeles Arrien in which she uncovered five universal shapes throughout history in all cultures—in their art, architecture, literature, and liturgy.  Connected with these shapes are psychological aspects of personality which can be decoded using The Preferential Shapes Test as developed in her book Signs of Life (1992, 1998).

In this study, I examined your third choice.  It is where you are in life; it is the most significant, for it reveals your present growth process.  This process may be conscious or unconscious, yet it is unfolding through you now nevertheless.

If you chose the TRIANGLE, your present growth process is centered on envisioning goals and dreams.  You need to honor these to assure full use of your power of inspiration.

If you chose the CIRCLE, your growth process is individuation, the act of achieving and experiencing independence.  When attained by you, your natural creative and restorative abilities will flourish mightily.

If you chose the CROSS, the growth process of relationships is active deep within your soul.  The relationship aspect pertains not only to others, but also to groups, to a project, and to yourself.  Relationship places high value on integrating, synthesizing, and balancing the need for connectedness.

If you chose the SQUARE, the process of stabilities and security is occurring within the core of your being.  Your need presently is to stabilize and implement creative endeavors by looking to the tangible and the productive.  Being authentic is extremely important to you.

If you chose the SPIRAL, you are deeply involved in the process of change.  Change and variety are very much a part of your life, a value that, if honored and trusted, will release a great deal of positive creative energy through you.

And how did the practitioners do on this item?  From most preferred to least preferred, the triangle was chosen by 47.5%, the spiral and circle tied at 17.5% each, the cross was selected by 10%, and least preferred, the square by 7.5% of you.  I will comment a bit further on this interesting arrangement later on.

Thought:  As an RScp, is this an accurate “take” on your present state of being?  Imagine getting a client who is another “shape” (perhaps in very bad shape).  How might an awareness of symbol psychology assist your personal and private RScP practice?

Flexibility, Originality, Curiosity, Imagination
Item 3:  Indicate which number (1, 2, 3) best describes your behavior:

1=Rarely or Never

2=Sometimes

3=Usually or Always

I___take different approaches, manifest a variety of ideas, with the ability 

to shift categories and move freely in detours of direction or thought.

I___think in novel or unique ways, generate unusual responses and clever ideas 

away from the obvious.

I___am willing to toy with an idea, be open to puzzling situations, ponder mystery 

of things, and follow a hunch just to see what happens.

I___have the power to visualize and build mental images, dream about things that 

have never happened, and feel intuitively.

Now add up the numbers you wrote in the blanks.

Total score: _____

The above comes from the work of Dr. Frank Williams, who eventually developed a curriculum to increase 8 dimensions of creativity in the public school system.  Out of 8 dimensions, I selested two that assess cognitive (intellective) creativity and two that assess feeling (affective) creativity.  Your first two scores are the former and the last two the latter.  How did RScPs fare?

On the first item, 2.5% selected 1; 27.5% selected 2; 70% selected 3, revealing that flexibility is very present in the life of RScps.

On the second item, 0% selected 1; 42.5% selected 2; 57.5% selected 3, suggesting a close split between “sometimes” and “usually or always” in valuing original behavior.

On the third item, 0% selected 1: 15% selected 2; 85% selected 3, revealing a very strong trend toward creative imagination.

As to your total score in relation to the group’s, 5% scored 8 points, 10% scored 9, 20% scored 10, 27.5% scored 11, and 37.5% scored 12 (maximum) points.  This high showing of 12’s supports the group’s very high Pas score at the 98th percentile as well.

Personality Disposition

Item 4:  In each group below, indicate the ONE trait that is most developed in your life.

Group I

Accuracy

Adaptability

Appearance

Cheerfulness

Conscientiousness

Group II

Likableness

Loyalty

Open-mindedness

Orderliness

Originality

Group III

Persistence

Pleasing voice

Poise

Progressiveness

Punctuality

Group IV

Refinement

Reliability

Self-confidence

Self-control

Sense of humor

This item comes from my test for verbal and nonverbal creativity, Pythagoras B / C.  Using positive character traits, I normed the four sets on 200 junior high, senior high, college age, and gifted pupils over a period of five years.  What I discovered was that certain traits tended to reveal a “conformist” personality and others, “nonconformist.”  I eventually assigned numbers to each of the traits indicating conformist-nonconformist values, from high to low.

As regards this study, RScPs who scored in the lower 27% on the PAS were more “conforming” than those scoring in the upper 27%.  The average Personality Disposition of the low group was 62nd percentile and 94th percentile for the upper group.  This seems to suggest that RScPs with less access to the preconscious mind are more conforming in their behavior preferences than those at the opposite end of the preconscious-mind spectrum.  Which character traits were favored most and least will be revealed in Part II of this review, which will follow soon.  Stay tuned.  (August 5, 2003)

Part II:  Personality Disposition (continued)

Let us pick up where we left off at the conclusion of Part I.  You were asked to select the one trait out of four groups of five that was most developed in your life.

Based on RScP frequency responses, the most developed traits were adaptability, open-mindedness, persistence, and sense of humor followed by conscientiousness, loyalty, poise, and reliability.  Average developed traits were cheerfulness, originality, progressiveness, and self-confidence.  Least developed traits were accuracy, appearance, orderliness, likableness, pleasing voice followed by punctuality, self-control, and refinement.

To uncover where you “fit” as regards your trait choices and the Survey group’s, along the lines of conventional vs. unconventional behavior, go back to the traits you marked and assign the number value (below) by the traits you selected.  Then add up your points.  Range: 4-20 points.

Accuracy – 1

Adaptability – 4

Appearance – 3

Cheerfulness – 5

Conscientiousness – 2

Likableness – 3

Loyalty – 2

Open-mindedness – 4

Orderliness – 1

Originality – 5

Persistence – 2

Pleasing voice – 4

Poise – 3

Progressiveness – 5

Punctuality – 1

Refinement – 2

Reliability – 3

Self-confidence – 4

Self-control – 1

Sense of humor – 5

Now take your total score and find your placement.  If you scored 16 to 20 points, you fall into the group that represents 26% of RScPs surveyed with the exception of high levels of unconventional behavior.  The average PAS percentile of individuals in this group was the 99.7th, very superior.

If you scored 12-15 points, you fall into the next highest group representing 54% of those surveyed, an average mix of conventional and unconventional behavior.  The average PAS percentile of individuals in this group was 98th, superior.

If you scored 4-11 points, you fall into the group that represents 20% of those surveyed with the expectation of mostly conventional behavior.  The average PAS percentile of this group was 87th, above average.

We might ask at this juncture, Is there a relationship between color preference and personality disposition?  Yes.  Red preference people were the most unconventional (84th percentile), followed by yellow (73rd percentile), blue (62nd percentile), and green (50th percentile).  Maybe this explains why the Highway Patrol has their eye on red cars driven by red preference people?

Preconscious Activity Scale

Finally I draw your attention to the Preconscious Activity Scale.  A factor analysis of the survey group’s performance on the PAS revealed 11 items that were highly capable of predicting RScP scores on the full 38-item Scale.  Mark your answers below, then I will discuss your results.

Write (T)rue or (F)alse in the space provided.

___(1) I am occasionally taken in by new books and ideas.

___(2) I would rather be a research scientist than a scientific administrator.

___(3) If I had the talent, I would enjoy being a composer.

___(4) I would rather edit than write a book.

___(5) Daydreaming is a poor way to solve problems.

___(6) I prefer teachers who give well-organized courses and clear assignments

to those who require independent reports and papers.

___(7) The way to solve difficult problems is by thorough planning 

and good organization of your time.

___(8) I solve intellectual problems by careful, logical thinking.

___(9) I think I am a practical rather than an imaginative person.

___(10) My friends think of me as an objective rather than an emotional or 

expressive person.

___(11) I often act without thinking.

Here are the answers based on Holland and Baird’s journal article.  The percentage of RScPs answering correctly follows the T and F response.

1   – T – 81% 

2   – T – 81%

3   – T – 90%

4   – F – 77%

5   – F – 88%

6   – F – 63%

7   – F – 63%

8   – F – 54%

9   – F – 63% 

10 – F – 77%

11 – T – 36%

Add the number of correct answers.  Each counts 1 point; no points for writing T/F in the space.  If you scored 9, 10, or 11 points, you are in the high RScP group of preconscious mind users.  It is likely that your score on the PAS was in the 99th to 99.9th percentile range, very superior.

If you scored 6, 7, 8 points, you are in the middle RScP group.  It is likely that your score on the PAS was in the 90th to 98th percentile range, superior.

If you scored 3, 4, or 5 points, you are in the lower RScP group.  It is likely that your score on the PAS was in the 70th to 98th percentile range, above average.

In their development of the PAS, Holland and Baird constructed a scale that would predict high creative potential.  The predictive power of the PAS, based on the performance of National Merit Finalists, indicated that individuals who score high tended to exhibit artistic, intellectual, and feminine interests, strove toward artistic goals and conceived of themselves as being original, expressive, and well-read.  Other personality traits included a willingness to accept unusual ideas, openness to complexity and to the individual’s own contradictory feelings and imagination.  Several in the norm group had attained significant recognition in art, music, writing, speech, and drama while in high school, attainments that demanded persistence, high-level skills, and originality.  It should be noted that the RScP “low” group in this study is significantly above the average of the original norming group’s score at the 50th percentile.

Analysis and Discussion of Group Trends

Before I close I want to spend a few moments drawing your attention to observations regarding individuals in each of the three groups based on their PAS scores.  (Refer to your PAS brief result and note which group is connected to your score.)

The lower group, which consisted of 11 RScPs (27%), attained PAS scores ranging from the 58th percentile to the 95th percentile.  The average was 84th percentile.  In order of color preference, red was selected the most and also had the highest PAS average score (88th percentile) followed by yellow (84th percentile), blue (82nd percentile), and green (58th percentile).  As mentioned in Part I, the high preference for red is seen only in this group.  Another distinguishing feature is their high preference for the circle in position three.  This group also had the highest percentage of individuals over age 60 (64%).

The middle group, which consisted of 18 RScPs (45%), had PAS scores ranging from the 95th percentile to the 99.5th percentile.  The average was 98th percentile.  In order of color preference, blue was the most preferred (99th percentile) followed by red (96th percentile), green (98th percentile) and yellow (99.4th percentile).  As you can see, yellow was chosen least frequently yet garnered the highest average score on the PAS.  The most commonly selected symbol in third position was the triangle.  Fifty-percent of this group was age 60 and older.

The upper group, which consisted of 11 RScPs (27%), had PAS scores ranging from the 99.5th percentile to the 99.9th percentile.  The average was the 99.9th percentile.  Color preference was similar in frequency to that of the middle group.  Blue was the most preferred (99.9th percentile) followed by yellow (99.9th percentile); however green (99.9th percentile) and red (99.6th percentile) tied.  Like the middle group, the triangle was the most preferred symbol in third position.

Conclusion

The most striking feature of this research project was its overall emphasis on common rhythm.  To explain common rhythm, recall that color, sound, and texture, exist in the physical world in series, from dark to light, low to high, rough to smooth.  Likewise, personality traits exist in the psychological world in series, from bad to good, calm to fierce, conventional to unconventional.  By the basic laws of symbolism, systems from both worlds relate to one another, and it is possible for the spectrum of color and personality to link up with the less visible entity of common rhythm.

The basic suppositions from which color and type derive their symbolism are the same as those that underlie all systems of symbols: Nothing is meaningless or neutral, everything is significant.  Nothing is independent, all things are in some way related to something else.  All things exist in serial form, all existing series are related in nature and nurture.

It might be further speculated that the personality disposition and psychological function of the RScP make him or her more inclined to develop (or have developed) the preconscious mind, which is believed to be the “conduit” through which creative insight flows.  The RScP who has a highly open and receptive preconscious mind makes himself or herself the joyful recipient of novel ideas and insightful imaginations.  Yet creativity is more than using one’s imagination; it is a lifestyle, a personality trait, a way of perceiving the world, a way of living and growing.  Being creative is exploring new ideas, new places, and new activities.  It is also developing sensitivity to the problems of humankind.

I trust this report has increased awareness of your receptivity to creative and original thoughts to the benefit of yourself and your clients.  If interested, contact me for a Preconscious Mind Inventory I have devised and normed.  It takes less than 5 minutes for the client to complete and 2 minutes for you to score and interpret.  The Inventory consists of

(1) CONCEPTUAL INSIGHT, which measures word recognition, word meaning, fund of ideas, and verbal reasoning ability.

(2) PERSONALITY DISPOSITION, which identifies your client’s most developed personality traits and suggests where they are functioning along the continuum of conforming to nonconforming behavior.  Included also is Interests/Activities, a measure of academic, nonacademic, and vocational preferences.

(3) COLOR/SYMBOL MEANING, which identifies the client’s psychological function from active to passive, and five psychological “drives” helpful for you to gain insight into the client’s strengths, motivations, and “old unfinished business.”

This Inventory is for use in your RScP practice.  You may photocopy the Preconscious Mind Inventory without charge so there is no bothersome reordering of the protocol.  A Preconscious Mind Examiner’s Manual comes with the Inventory to assist you in administering, scoring, and interpreting this insightful counseling tool.  Email me to request these things.  Cost: USD $10.00 (ten dollars).

Best regards,

Dr. Greg A. Grove

Ggrove141@aol.com
Appreciation is extended to the Rev. Dr. Edward Viljoen, senior minister of the Santa Rosa Church of Religious Science, for assisting me in disseminating the Survey to RScPs throughout the United States.  (August 6, 2003)

F.  Forty-eight RScP Survey Results Ranked by PAS T-score



Key –  CV = Creativity Value 




PAS = Preconscious Activity Scale Raw Score and T-score




Colors listed in order of preference with value (C) 




Signs listed in order of preference with value (S)




W = Williams’ F – O – C – I traits and Raw Score




PD = Personality Disposition Raw Score and T-score

Case

1. MALE 60’s.  PAS 18 raw – T 52 






CV 0 raw  

Green—Red—Yellow—Blue




C 3 raw

Circle—Triangle—SQUARE—Cross—Spiral 


S 1 raw

F – 2
O – 2

C – 2

I – 2  


W 8 raw

PD not valid.

2. FEMALE 40’s.  PAS 22 raw – T 57





CV 1 raw


I rely on the creative process: being present in the moment, clear about my intention and aware that it is being made manifest as I visualize, believe, enthusiastically expect it and act accordingly upon it in my “practice” of daily living.

Blue—Red—Green—Yellow




C 2 raw

Spiral—Triangle—CIRCLE—Square—Cross


S 3 raw

F – 3
O – 2

C – 3

I – 3


W 11 raw

Conscientious(2)Orderly(1)Persistent(2)Self-controlled(1)
PD 6 raw – T 33

3.  FEMALE 40’s
PAS 22 raw – T 57





     CV 1 raw


Very valuable in using visualization technique and during treatment work.

     Blue—Green—Red—Yellow




C 2 raw

     Cross—Circle—SPIRAL—Triangle—Square


S 4 raw

     F – 3
O – 2

C – 2

I – 3


W 10 raw

     Conscientious(2)Loyal(2)Persistent(2)Reliable(3)

PD 9 raw – T 43

4.  FEMALE 60’s
PAS 23 raw – T 59




     CV 2 raw

Very high.  It shows up as an open awareness that allows me to intuitively 

integrate impressions from many sources to facilitate objectives.

     Red—Yellow—Blue—Green 




C 1 raw

     Spiral—Circle—TRIANGLE—Cross—Square 


S 5 raw


     F – 3
O – 3

C – 3 

I – 3


W 12 raw

     Adaptable(4)Open-minded(4)Progressive(5)Self-controlled(1)
PD 14 raw – T 60

5.  MALE 60s

PAS 22 raw – T 59





     CV 2 raw

    
Tremendous value.  I am constantly working to become more creative!

     Blue—Green—Red—Yellow 




C 2 raw

     Triangle—Spiral—CIRCLE—Cross—Square


S 3 raw

     F – 1
O – 2

C – 3

I – 3


W 9 raw

     PD not valid.
     


6.  FEMALE 40s
PAS 24 raw – T 61





     CV 2 raw

I always know that the most creative expression for me right now is through treatment.  I am completely aligned with myself, being the creative process in action now.

     Red—Green—Blue—Yellow 




C 1 raw

     Triangle—Spiral—CIRCLE—Cross—Square 


 S 3 raw



     F – 3
O – 3

C – 2

I – 3


W 11 raw

     Adaptable(4)Open-minded(4)Pleasing Voice(4)Humorous(5)
PD 17 raw – T 70

7.  FEMALE 50’s
PAS 25 raw – T 63





     CV 5 raw

Utmost!  I am a teacher, counselor, study-group director and ex-president of our CSL Board.  As I was working full-time as this journey began, I needed to be “creative” to achieve all goals successfully!  I am also an artist and writer, and an interior design consultant.

     Red—Green—Blue—Yellow




C 1 raw  

     Cross—Spiral—CIRCLE—Square—Triangle  


S 3 raw

     F – 3
O – 3

C – 2

I – 3


W 11 raw

     Adaptable(4)Original(5)Pleasing Voice(4)Humorous(5) 

PD 18 raw – T 73

8.  FEMALE 60s
PAS 25 raw – T 63





     CV 0 raw

     Yellow—Green—Blue—Red 




C 4 raw

     Circle—Cross—SQUARE—Triangle—Spiral 


S 1 raw

     F – 2
O – 2

C – 2

I – 2


W 8 raw

     Accurate(1)Orderly(1)Punctual(1)Reliable(3)


PD 6 raw – T 33

9.  FEMALE 60s
PAS 25 raw – T 63





     CV 2 raw

Creativity plays an essential part in teaching different approaches for a variety of learners.  Information needs to be presented visually, verbally and kinesthetically.

     Red—Blue—Green—Yellow 




C 1 raw

     Circle—Square—TRIANGLE—Cross—Spiral 


S 5 raw

     F – 2
O – 2

C – 2

I – 3


W 9 raw

     Conscientious(2)Open-minded(4)Poised(3)Reliable(3)

PD 12 raw - T 53

10. FEMALE 30s
PAS 25 raw – T 63





      CV 5 raw

I’m an independent television producer by trade.  I’m involved in production as well as many types of multi-media so creativity is my constant companion.  I find that being a creative person in my work tends to spill over into all areas of my life, including the work I do as a Practitioner.  Therefore, creativity is just another part of who I am and what I bring.  The value of creativity for me is, recognizing that in all circumstance and situations, there’s always another way to approach a problem or obstacle.  When working with others the value lies in thinking outside the box and showing people how freeing that could be.

      Blue—Green—Red—Yellow 




C 2 raw

      Spiral—Circle—TRIANGLE—Square—Cross 


 S 5 raw

      F – 3
O – 3

C – 3

I – 3


W 12 raw

      Conscientious(2)Open-minded(4)Persistent(2) Humorous(5)
PD 13 raw – T 56

11.  FEMALE 40s
PAS 25 raw – T 63





       CV 4 raw


As creative process is one of opening to all possibility, spiritual practice also is a process of opening to divine guidance.  Creation is active, flowing.  Challenges in life are places we are stuck, so creativity encouraged is part of healing the stuck places.

       Green—Blue—Yellow—Red




C 3 raw 

       Spiral—Circle—CROSS—Triangle—Square 


S 2 raw

       F – 2
O – 3

C – 3

I – 3


W 11 raw

       PD not valid.

12.  FEMALE 60s
PAS 26 raw – T 65





       CV 1 raw


Significant.

       Red—Blue—Green—Yellow 




C 1 raw

       Spiral—Circle—CROSS—Square—Triangle 


S 2 raw

       F – 3
O – 3

C – 3

I – 3


W 12 raw

       Conscientious(2)Open-minded(4)Poised(3)Self-confident(4)
PD 13 raw – T 56

13.  FEMALE 50s
PAS 27 raw – T 66





       CV 1

Creativity is critical to my practice, both to better serve my clients and to keep my energy and enthusiasm “charged.”

       Green—Blue—Yellow—Red




C 3 raw

       Circle—Spiral—TRIANGLE—Square—Cross


S 5 raw

       F – 3
O – 3

C – 2

I – 3


W 11 raw

       Conscientious(2)Orderly(1)Poised(3)Humorous(5)

PD 11 raw – T 50

14.  MALE 40s
PAS 26 raw – T 66





       CV 5 raw

Huge value.  Creativity is the Source from which life experiences are made manifest.  Thoughts, ideas, intentions, these are the beginnings.  Also, creativity in addressing specific life challenges of clients.  Customizing a plan that works for each individual, that they will actually participate in, is also an important factor.

       Blue—Red—Green—Yellow




C 2 raw

      Circle—Spiral—TRIANGLE—Square—Cross 


S 5 raw

       F – 3
O – 3

C – 3

I – 3


W 12 raw

       PD not valid.

15.  MALE 60s
PAS 26 raw – T 66





       CV 4 raw

Creativity is a vital element in my practice.  I approach each treatment, session, class, project and/or duty with an open mind and heart.  I feel all I do is co-create with Spirit.  I do hold a certain structure for the creativity to reveal itself within.

       Red—Green—Yellow—Blue




C 1 raw

       Spiral—Circle—CROSS—Triangle—Square 


S 2 raw

       F – 3
O – 3

C – 3

I – 3


W 12 raw

       Cheerful(5)Open-minded(4)Poised(3)Self-controlled(1)
PD 13 raw – T 56

16.  FEMALE 50s
PAS 28 raw – T 69





       CV 1 raw


My creative expression and the nurturing of it heals the world!

       Green—Yellow—Blue—Red 




C 3 raw

       Spiral—Circle—TRIANGLE—Cross—Square 


S 5 raw

       F – 3
O – 3

C – 2

I – 3


W 11 raw

       Adaptable(4)Open-minded(4)Progressive(3) Humorous(5)
PD 16 raw – T 66

17.  FEMALE 50s
PAS 28 – T 69






       CV 0 raw

       Red—Yellow—Green—Blue 




C 1 raw

       Spiral—Circle—TRIANGLE—Square—Cross 


S 5 raw

       F – 1
O – 2

C – 3

I – 2


W 8 raw

       Cheerful(5)Open-minded(4)Persistent(2)Humorous(5)

PD 16 raw – T 66

18.  FEMALE 60’s
PAS 29 raw – T 71





       CV 3

It’s where God lives.  Anything else is just walking the walk.  Creativity (which comes through me, not from me) is what allows me to teach the classes I teach, write what I write, and even respond to this questionnaire.

       Yellow—Blue—Green—Red 




C 4 raw

       Spiral—Circle—TRIANGLE—Square—Cross


S 5 raw

       F – 3
O – 2

C – 3

I – 3


W 11 raw

       Adaptable(4)Open-minded(4)Persistent(2)Reliable(3)

PD 13 raw – T 56

19.  FEMALE 60s
PAS 29 raw – T 71





       CV 2 raw

I place great value on creativity.  That is one way the Infinite expresses through us.

       Blue—Red—Green—Yellow 




C 2 raw

       Circle—Spiral—TRIANGLE—Square—Cross 


S 5 raw

       F – 2
O – 2 

C – 3

I – 3


W 10 raw

       Adaptable(4)Open-minded(4)Persistent(2)Reliable(3)

PD 13 raw – T 56

20.  FEMALE 40s
PAS 29 raw – T 71





       CV 4 raw

Ultimate.  Being open to creativity is being open to the intuitive self.  Intuition plays a huge role in the session.  Creativity allows for the creation of ministries, classes, workshops, events that support my vision and the church’s vision.

       Green—Red—Yellow—Blue 




C 3 raw

       Spiral—Triangle—CIRCLE—Square—Cross 


S 3 raw

       F – 3
O – 3

C – 3

I – 3


W 12 raw

       Adaptable(4)Original(5)Persistent(2)Reliable(3)

PD 14 raw – T 60

21.  FEMALE 60s
PAS 29 raw – T 71





       CV 3 raw

It is highly valued.  I must be flexible and think outside the box if I am to know the Truth for others.  I need to think on my feet and ask the questions that will guide the client to a resolution that assists them in revealing their own answers.

       Blue—Green—Yellow—Red 




C 2 raw

       Circle—Triangle—SPIRAL—Cross—Square 


S 4 raw

       F – 3
O – 2

C – 2

I – 3


W 10 raw

       Cheerful(5)Loyal(2)Poised(3)Self-confident(4)


PD 14 raw – T 60

22.  FEMALE 40s
PAS 29 raw – T 71





       CV 1 raw


My practice is using creativity in every aspect of my life.

       Green—Blue—Red—Yellow




C 3 raw 

       Triangle—Circle—SPIRAL—Cross—Square 


S 4 raw

       F – 2
O – 3

C – 3

I – 3


W 11 raw

       PD not valid.

23.  FEMALE 50s
PAS 29 raw – T 71





       CV 5 raw

It is of great value!  It is the form by which the God-nature works through its own creation, so as a Practitioner, I value those intuitive, creative sparks that fly in and through me as I go about the business of my practice.  Creativity to me has so many shapes and forms, but the essence of my spiritual practice is to merely stay open to all that Is, allowing that creative nature of God to flow constantly, in words, thoughts, actions.  When I am in a session with a client, an idea will pop into my head pertaining to our time together, and I will share it with my client in just that way.  Stating that an idea popped into my head and if it has relevance to them, so be it.


Blue—Yellow—Green—Red 



C 2 raw

           Circle—Triangle—SPIRAL—Square—Cross

S 4 raw

           F – 2
O – 2

C – 3

I – 3


W 10 raw

          Cheerful(5)Open-minded(4)Poised(3)Self-controlled(1)
PD 13 – T 56

24.  FEMALE 60s
PAS 29 raw  – T 71





       CV 1 raw


One of the most important aspects.

       Green—Red—Blue—Yellow




C 3 raw

       Circle—Spiral—CROSS—Square—Triangle 


S 2 raw

       F – 3
O – 3

C – 3

I – 3


W 12 raw

       Adaptable(4)Original(5)Pleasing Voice(4)Reliable(3)

PD 16 – T 66

25.  FEMALE 40s
PAS 29 raw  – T 71





       CV 1 raw

Creativity is what allows me to be spontaneous, to work with a client “individually” when necessary, rather than stubbornly sticking to a formula.

       Red—Blue—Green—Yellow 




C 1 raw

       Spiral—Circle—SQUARE—Triangle—Cross 


S 1 raw

       F – 3
O – 2

C – 3

I – 3 


W 11 raw

       PD not valid.

26.  MALE 60s
PAS 28 raw  – T 71





       CV 5 raw

Every time I interact with a client or someone seeking help/advice/prayer, I feel as if I am starting all over again at ground zero with no experience that will help.  I create from scratch a line of questioning, or exploration, to build rapport and understanding and to become clear about what the client really wants and what is preventing that from appearing.  I have no pattern.  Every client feels absolutely unique, so I am never coming from experience.  I am always winging it, which is really just another word for being intuitively creative.  Intuition has been my biggest challenge in becoming a Practitioner because my working career has been heavily into systems analysis, where intuition is a bad word.  Now, I am a hospital chaplain, as well as a Practitioner.  With both patients and clients, it is just one surprise after another.  That is why I love it so much even though I also suffer from chronic stage frights in both roles.  Creativity is all I have to work with.

       Blue—Green—Red—Yellow 




C 2 raw

       Spiral—Circle—TRIANGLE—Square—Cross 


S 5 raw

       F – 3
O – 2

C – 3 

I – 2 


W 10 raw

       Adaptable(4)Open-minded(4)Persistent(2)Humorous(5)
PD 15 raw – T 63

27.  FEMALE 30s
PAS 30 raw  – T 72





       CV 2 raw

Creativity is a high value to me in all that I do.  I allow my creativity to guide me in how I work with each individual depending on who they are and what their unique style is.

       Red—Yellow—Blue—Green 




C 1 raw

       Circle—Triangle—SPIRAL—Cross—Square 


S 4 raw

       F – 3
O – 3

C – 3

I – 3


W 12 raw

       Adaptable(4)Open-minded(4)Progressive(5)Humorous(5)
PD 18 raw – T 73

28.  FEMALE 60s
PAS 31 raw  – T 74





       CV 1 raw


It allows me to view a situation outside the box.

       Red—Blue—Green—Yellow 




C 1 raw

       Spiral—Circle—TRIANGLE—Cross—Square 


S 5 raw

       F – 2
O – 2

C – 3

I – 3


W 10 raw

       Conscientious(2)Loyal(2)Punctual(1)Reliable(3)

PD 8 raw – T 40

29.  FEMALE 50s
PAS 31 raw  – T 74





       CV 3 raw

Very valuable.  I create with my thought and word.  I am very creative in how I counsel people. 

       Yellow—Blue—Red—Green 




C 4 raw

       Spiral—Triangle—CROSS—Circle—Square


 S 2 raw

       F – 2
O – 3

C – 2

I – 2


W 9 raw

       Adaptable(4)Open-minded(4)Progressive(5)Self-confident(4)
PD 17 raw – T 70

30.  MALE 40s
PAS 31 raw – T 76





       CV 5

I am motivated, exhilarated, and nurtured by all aspects of creativity in my personal life, therefore, it must necessarily be out-pictured in my professional practice.  I am a devotee of all forms of art, be it “hands on” art, music, singing, writing, dancing, theatre, cooking, gardening, etc., with the understanding that as we open to the wellspring of these forms of creative expressions, they have a profound impact on the rest of our Beingness.

I am a personal fan of suggesting coloring books and crayons for those who are in the beginning stages of letting their inner child essence play.  I advocate coloring outside the lines – other people’s lines – and for each person to learn how to draw and redraw their own lines.


Simply, without creativity I would not be, therefore, no practice.

I must add, though, that I have been in Religious Science for a very long time therefore my idea of practicality and thoughtful examination are different than that of ‘regular’ society.  Once we have a firm working understanding of Law and Intuition, all problem solving, all life activity is a Creative function, and we are not trapped by answers and modes that are seen as usual and customary.  What can be seen as impulsive and impractical by some, is really based in deep internal reflection and works for the greatest and highest for all concerned

       Red—Blue—Green—Yellow 




C 1 raw

       Spiral—Circle—TRIANGLE—Cross—Square


S 5 raw

       F – 3 
O – 3

C – 3

I – 3


W 12 raw

       Adaptable(4)Original(5)Poised(3)Humorous(5)


PD 17 raw – T 70 

31.  FEMALE 60s
PAS 32 raw – T 76





       CV 1 raw

Creativity is essential because I must think of hundreds of ways to relay “the message” for the greater good of all every day of every week.

       Blue—Red—Green—Yellow 




C 2 raw

       Circle—Spiral—TRIANGLE—Cross—Square 


S 5 raw

       F – 3
O – 3

C – 3

I – 3


W 12 raw

       Adaptable(4)Open-minded(4)Persistent(2)Reliable(3)

PD 13 raw – T 56

32.  FEMALE 40s
PAS 32 raw – T 76





       CV 5 raw

Immensely valuable.  It is the inherent Creative Nature that knows solutions instead of problems.  It is the reason that Spirit always says Yes!  It is my Creative Nature that shines forth as openness and as the open space that gives no power to effect.  If I just let Goddess have her way with me, I can be no less than creative.  And, frankly, it is because of this that I do not do most things like other people.  It is my nature to be me.

       Green—Red—Yellow—Blue




C 3 raw 

       Spiral—Circle—TRIANGLE—Square—Cross 


S 5 raw

       F – 3
O – 2

C – 3

I – 3


W 11 raw

       Adaptable(4)Original(5)Pleasing Voice(4)Reliable(3)

PD 16 raw – T 66

33.  FEMALE 50s
PAS 32 raw – T 76





       CV 4 raw

Top value.  Thought writing I often make connection with spirit.  In my writing I create treatments and receive ideas.  My creative writing is a vehicle for service.

       Yellow—Blue—Green—Red 




C 4 raw

       Circle—Spiral—TRIANGLE—Square—Cross 


S 5 raw

       F – 3
O – 3

C – 3

I – 2


W 11 raw

       PD not valid.

34.  FEMALE 60s
PAS 32 raw – T 76





       CV 2 raw

I think it’s very valuable.  It has allowed me to create workshops of my own as well as to be innovative with solutions to various challenges…with clients and with issues at Practitioner meetings.

       Blue—Green—Yellow—Red 




C 2 raw

       Spiral—Cross—CIRCLE—Square—Triangle 


V 3 raw

       F – 1
O – 1

C – 1

I – 1


W 4 raw

       Adaptable(4)Original(5)Pleasing Voice(4)Humorous(5)
PD 18 raw – T 73

35.  FEMALE 50s
PAS 32 raw – T 76





       CV 2 raw

GREAT value!  It is what enables me to individualize my practice and to keep both my clients and myself interested and excited about the work we each do together and separately.

       Blue—Red—Green—Yellow 




C 2 raw

       Spiral—Triangle—CIRCLE—Square—Cross 


S 3 raw

       F – 2
O – 2

C – 3

I – 3


W 10 raw

       Conscientious(2)Loyal(2)Pleasing Voice(4)Humorous(5)
PD 13 raw – T 56

36.  FEMALE 60s
PAS 32 raw – T 76





       CV 4 raw

Creativity infuses all aspects of my practice with clients, especially when I get my own ego out of the way and let the Spirit work through me.  Use of creativity within the confines of the church structure is something else, again.  Everything’s on stage and in the education department seems to be too controlled to let individual creativity out.  A few people get to be creative, but many of us are not willing to deal with the bureaucratic processes.

       Blue—Red—Yellow—Green 




C 2 raw

       Spiral—Circle—SQUARE—Triangle—Cross 


S 1 raw

       F – 3
O – 2

C – 3

I – 3


W 11 raw

      PD not valid.

37.  FEMALE 50s
PAS 33 raw – T 78





       CV 2 raw


Of high value.  It is the creative power that we use to reveal new possibilities.

       Blue—Green—Red—Yellow 




C 2 raw

       Circle—Spiral—TRIANGLE—Square—Cross 


S 5 raw

       F – 2
O – 2

C – 3

I – 3


W 10 raw

       Conscientious(2)Loyal(2)Persistent(2)Reliable(3)

PD 9 raw – T 43

38.  MALE 50s
PAS 32 raw – T 78





       CV 4 raw

Creativity is of great value.  Without it I have no practice.  If it is not part of intuition, it certainly is walking hand-in-hand with it.  Creativity is the means through which Spirit expresses in me, though me and as me.


       Blue—Red—Green—Yellow 




C 2 raw

       Spiral—Circle—TRIANGLE—Square—Cross 


S 5 raw

       F – 3
O – 3

C – 2

I – 2


W 10 raw

       Adaptable(4)Original(5)Persistent(2)Humorous(5)

PD 16 raw – T 66

39.  MALE 20s
PAS 32 raw – T 78 





       CV 1 raw

Creativity is of great value in my practice and in my daily life because I need to remain flexible and open to any ideas that might come through.

       Green—Blue—Red—Yellow 




C 3 raw

       Spiral—Circle—SQUARE—Cross—Triangle 


S 1 raw

       F – 3
O – 3

C – 3

I – 3


W 12 raw

       PD not valid.

40.  FEMALE 50s
PAS 33 raw – T 78





       CV 2 raw

Creativity is high on my value list.  To maintain freshness and come from the heart, one must be open to the Creativity of Spirit.

       Green—Yellow—Blue—Red 




C 3 raw

       Spiral—Circle—TRIANGLE—Cross—Square 


S 5 raw

       F – 3
O – 3

C – 2

I – 3


W 11 raw

       Adaptable(4)Original(5)Pleasing Voice(4)Refined(2)

PD 15 raw – T 63

41.  FEMALE 60s
PAS 33 raw – T 78





       CV 1 raw

It’s of tremendous value as it allows God to create through me and enables me to explore a wider dimension of spirituality, accept, and in many instances share a grander view of what is.

       Red—Green—Blue—Yellow 




C 1 raw

       Spiral—Circle—TRIANGLE—Square—Cross 


S 5 raw

       F – 3
O – 3

C – 3

I – 3


W 12 raw

       Cheerful(5)Loyal(2)Persistent(2)Humorous(5)


PD 14 raw – T 60

42.  MALE 50s
PAS 33 raw – T 80





       CV 3 raw

There is no universal answer to universal problems.  There are individual answers to individual manifestations of universal problems.  Highly valuable.

       Blue—Green—Yellow—Red 




C 2 raw

       Spiral—Circle—TRIANGLE—Cross—Square 


S 5 raw

       F – 3
O – 3

C – 3

I – 3 


W 12 raw

       Adaptable(4)Open-minded(4)Progressive(5)Self-confident(4)
PD 17 raw – T 70

43.  FEMALE 60s
PAS 34 raw – T 80





       CV 3 raw

Creativity is vital in all aspects of my life.  It invites me to question, contemplate, make intuitive choices and look outside normal boundaries for my choices.

       Blue—Red—Green—Yellow 




C 2 raw

       Circle—Spiral—TRIANGLE—Square—Cross 


S 5 raw

       F – 3
O – 3

C – 3

I – 3


W 12 raw

       Conscientious(2)Open-minded(4)Progressive(5)Reliable(3)
PD 14 raw – T 60

44.  FEMALE 60s
PAS 34 raw – T 80





       CV 0 raw

       Blue—Green—Red—Yellow 




C 2 raw

       Spiral—Circle—TRIANGLE—Cross—Square 


S 5 raw

       F – 3
O – 2

C – 2

I – 2


W 9 raw

       Conscientious(2)Open-minded(4)Punctual(1)Self-confident(4)
PD 11 raw – T 50

45.  FEMALE 60s
PAS 35 raw – T 82





       CV 2 raw


Creativity is INVALUABLE in my practice.  It is Spirit in Action.

       Yellow—Blue—Red—Green 




C 4 raw

       Circle—Spiral—TRIANGLE—Cross—Square 


S 5 raw

       F – 3
O – 2

C – 3

I – 3


W 11 raw

       Adaptable(4)Open-minded(4)Progressive(5)Reliable(3)
PD 16 raw – T 66

46.  FEMALE 50s
PAS 36 raw – T 84





       CV 1 raw


100% Divine Creative Flow.

       Yellow—Blue—Red—Green 




C 4 raw

       Spiral—Triangle—CIRCLE—Square—Cross 


S 3 raw

       F – 3
O – 3

C – 3

I – 3


W 12 raw

       Adaptable(4)Open-minded(4)Persistent(2)Self-confident(4)
PD 14 raw – T 60

47.  FEMALE 50s
PAS 36 raw – T 84





       CV 1 raw


Supreme value.

       Blue—Red—Green—Yellow 




C 2 raw

       Spiral—Circle—TRIANGLE—Square—Cross 


S 5 raw

       F – 3
O – 3

C – 3

I – 3


W 12 raw

       Adaptable(4)Original(5)Progressive(5)Humorous(5)

PD 19 raw – T 76

48.  MALE 30s
PAS 36 raw – T 85





       CV 5 raw

Great value.  By opening up the Mind’s Eye on the Universe, I am able to see the Truth about a client—that they are a Divine Spark of Life wrapped up in a material form in order to gain experience—that I am the Divine Presence that is creating Perfection throughout my whole Life.  Simply by changing my mind about an issue for myself and seeing the outcome already accomplished, I create the next moment with the positive thought that I think right now.



       Green—Blue—Red—Yellow 




C 3 raw

       Circle—Triangle—SPIRAL—Cross—Square


S 4 raw

       F – 2
O – 3

C – 3

I – 3


W 11 raw

       Adaptable(4)Open-minded(4)Persistent(2)Humorous(5)
PD 15 raw – T 63
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